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Welcome
When I decided to create Women Who Podcast magazine, I didn’t know what would come of 
it only that I wanted to showcase independent women podcasters and give them the acco-
lades they deserved. I knew there were many out there that were being vulnerable in sharing 
their voice, inspiring those who would listen, and supporting those that needed it the most. 

This past year has shown me how resilient, persistent, and passionate women podcasters are 
in getting their message out into the world. Many have shown that even though they are telling 
their stories, it’s not all about them. It’s about letting other women know they are not alone in 
their journey and empowering them to share their own story. 

Looking back at all of the interviews 
I’ve conducted for the magazine, a 
common thread runs through each 
one. 

GO FOR IT!

Every podcaster I have talked to 
confessed that even though they 
didn’t know how to start a podcast 
or how to edit audio or how to book 
guests - they pushed record any-
way because they knew the most 
important step for them to take was 
to get their voices heard. All the 
other stuff would work itself out on 
its own. And here they are 312 episodes later - more confident, loving what they do, and men-
toring other women who want to start their own podcast.

Hearing story after story of how podcasters overcame and conquered their fears over the last 
year has truly been an inspiration for me. 

THIS is my WHY for starting Women Who Podcast magazine. 

It’s important for women to have a place of their own within the podcasting community where 
they can go to for inspiration, resources, and networking opportunities. Women Who Podcast 
magazine is that safe haven.

A huge THANK YOU to all women podcasters who have taken that first step onto the invisible 
bridge so their voices can be heard. We hear you. We see you. Keep up the incredible work 
you are doing in making a difference in women’s lives.

Kathy Barron
Editor-in-Chief
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Contributing Writers

Natalie Boero is a sociologist, professor, author, and mom 
of twins. In her spare time she enjoys reading, exercise, 
baseball, doom-scrolling, and traveling. 
@natalieboero

Natalie Boero

Anna Gunn has a background in theatre, film, and sound. 
She strongly believes in the power of the female story, the 
right to be heard, and in making sure everybody is listened 
to in the best way possible. Constantly inspired and awed 
by the incredible people she works with, Anna also has a 
very inspirational cat - the Bob, who would also like to have 
his own podcast.
www.podcasts.mcgunnmedia.com

Anna Gunn

Nancy Burger

Kim Eversole is the co-host of Twisted Teachers podcast. 
She has a blog called “Dry-Erase Me” that talks about all 
things education; the good, the bad, and the comedic.
@twistedteacher
Dry-Erase Me

Kim Eversole

Nancy Burger is an author, speaker, and coach who 
teaches actionable strategies and skills to shift fear-based 
thought patterns. 
www.nancyrburger.com

https://www.instagram.com/ncboero/
http://www.podcasts.mcgunnmedia.com
https://www.instagram.com/twisted__teacher/
https://dry-erase-me.org/
http://www.nancyrburger.com
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Contributing Writers

Tina Jaramillo
While Tina Jaramillo hasn’t pulled any political strings, she 
has cut through enough literary red tape to know a juicy 
political story when she sees one. When she’s not blowing 
the whistle on historical hi-jinx as co-host of The Muck 
Podcast, she is corralling her family (including her adorable 
pup), advocating for others through her volunteer work, or 
crafting tales and blankets (in no particular order). 
themuckpodcast.fireside.fm
@themuckpodcast

Jenny O’Donnell is a writer and editor in Virginia. She is 
the co-host of Visible, the Podcast for Women In Midlife, 
with Sharon Dawson.
Visible, the Podcast for Women in Midlife
@wervisible

Jenny O’Donnell

Punam Saxena is the founder of the edu-Me, author of 
Parent Power: Navigate School and Beyond, host of the 
edu-Me podcast, and TedX speaker. She has been featured 
in the magazines Shoutout Atlanta and Global Fluency.Her 
extra-curricular activities include running, cooking, reading, 
and spending time with her family. 
www.edu-me.net
@theedume

Punam Saxena
Crystal Warren is a writer, astrologer, and 
self-development coach, who strives to be the architect 
of her life. 
www.insightfullycrystal.com

Crystal Warren

https://themuckpodcast.fireside.fm/
https://www.instagram.com/themuckpodcast/
https://anchor.fm/letsbevisible
https://www.instagram.com/wervisible/
https://www.instagram.com/hashtaghistory_podcast/
http://www.insightfullycrystal.com
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Ask the Podcaster
Everyone gets nervous interviewing a guest, no matter how long they’ve been doing it. 
The key to having a successful interview is being prepared and not having an agenda. 
Doing through research about the guest and the topic is also essential in conducting 
an effortless interview. Going in with an open-mind is important when talking with a 
guest because even though you may have a set of questions, you never know what 
path the conversation will go down. Being present while talking with the guest will help 
with follow up questions to their answers and may provide the “golden nugget” every-
one hopes for in an interview. Go with the flow, be yourself, and allow the conversation 
to happen organically. 

Sometimes as the conversation goes along, the guest decides to take a left turn off 
of the conversation’s path. I would allow the guest to veer off for a minute or two just 
to see where it goes. “Rambling” can be a gateway to another unexpected path that 
actually produces some great content. If the ramble doesn’t lead anywhere, steer your 
guest back to the original conversation with “Let’s go back to such and such” or “I’m 
interested to know more about.” This should help get the conversation back on track.

How do you question people about their ideas, thoughts, and 
beliefs in a way that does not sound accusatory or judgemental?

Send us your questions for “Ask the Podcaster” 
at info@womenwhopodcastmag.com

Before the interview begins and you hit the record button, take 5-10 minutes to check 
in with your guest to see how they are doing and if they have any questions. This will 
help build rapport and trust. Be transparent with them in the questions you would like 
to ask. It’s okay to ask pointed questions in a way that is respectful to the guest. If 
during the conversation they say something that you don’t necessarily agree with, re-
spectfully tell them why you disagree and help them understand your point of view. You 
don’t always need to agree with everything your guests say but make sure it’s done in 
a professional manner. 

What techniques do you use to keep the guest on track?

What advice would you give someone who gets 
nervous interviewing others?
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Nearly all podcasters eventually ask themselves if joining a podcast network is the solution to 
growing, marketing, and managing their podcasts. The answer truly depends on the podcast, 
the podcasters, and their overall goals. 

What Is a Podcasting Network?
If you are new to podcasting you might not know what a podcast network is – a podcast net-
work is a network of podcasts that are produced and marketed to listeners and advertisers. 
The network may have dozens, hundreds, or thousands of shows – some networks may focus 
on similar themes or topics, others may offer a variety of shows for both listeners and possible 
advertisers. 

Podcast networks you may have heard about include: Radiotopia; PodcastOne; Midroll; Won-
dery; National Public Radio, and many more.

While joining a podcast network may seem like the ultimate goal for podcasters, there are 
both pros and cons to partnering with a network, as well as challenges to joining one. 

Can You Join a Network?
The requirements to join a network will vary from network to network, but most want to partner 
with podcasts that bring in a dependable audience. For example, they might require a certain 
number of downloads per episode, and/or a certain frequency of podcasts. The ultimate goal 
of any podcasting network is to make money, so beginning podcasts or truly niche podcasts 
with small and limited audiences may not meet the requirements to join a network.

If joining a network is your ultimate goal, these tips should help:

 V Produce quality content that is consistent.
 V Frequency is critical – many networks require you to produce a podcast weekly
 V Know the requirements before you make your pitch.
 V Make a compelling case when you pitch your podcast – define your audience, how 

the partnership would be mutually beneficial, what you bring to the table, etc.
 V Know the details of the arrangement.

The Pros
Partnering with a network can be the solution for podcasters who don’t have the time or incli-
nation to monetize their podcasts. Networks do the legwork of finding your podcast sponsors 
and advertisers while also helping with overall marketing. The increased visibility podcasters 
receive from a network is also attractive to smaller shows that might not be found on podcast 
directories like Spotify. 

by Jenny O’Donnell

Pros & Cons of
Joining A Podcast Network
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Cross-promotion is another pro of partnering with a network – collaborating with other pod-
casters to engage loyal listeners and boost your podcast credibility. 

Other advantages of partnering with a network include:

 5 You get help with production (editing and production services can help your podcast 
be the best it can be).

 5 You network with other podcasters and professionals in the industry.
 5 You can drill down on your podcast insights or metrics.

The Cons
Partnering with a podcast network can make production and marketing easier for podcasters, 
but there are drawbacks that everyone should consider. 

All podcasters need to ask themselves what their podcasting goals really are before submit-
ting a pitch to a network. Many podcasters start their shows because they have something to 
say and they want to say it. Put another way, they don’t want to play by someone else’s rules. 

When you join a podcasting network you need to know that you may lose control over your 
podcast. Your content and creative ideas may not mesh with the network – and you may not 
be able to call the shots on your show the way you are used to doing. 

In addition, the network will likely: 

• Take a portion of your revenue, anywhere from 30 percent or more.
• Insist you switch to a different hosting service, which can hurt if you’ve built a core 

audience. 
• Make the ultimate decisions on sponsors and business partnerships.

There is also no guarantee that a partnership with a network will guarantee success for you or 
your podcast. 

In the end, deciding if joining a podcasting network is truly an individual choice, and one that 
podcasters should research and consider thoroughly before committing.
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How to Make a 
Podcast Media Kit

You may be asking why you would need a media kit for your podcast. Podcast media kits are 
helpful when it comes to booking guests, securing sponsorships, and being a guest on another 
podcast. Your media kit is a package of information that communicates everything people need 
to know about your podcast. This can include a description of the show, host bio(s), download 
numbers, social media outreach data, advertising details, and anything else you want  listeners 
and  potential sponsors to know. Putting a kit together does take some time but when it’s done, 
you can use it over and over again.

What’s the purpose of a podcast media kit
It’s meant to entice readers and show them what your platform has to offer. Below are a  few  
functions of a media kit:

Help Book Guests: Your kit acts as a show-
case piece for your show. Not only is it rec-
ommended to add the information mentioned 
above (i.e. download numbers) but listing 
previous episodes  as examples of your work 
will give potential guests an idea of your show 
format and style. And it’s also not a bad idea 
to brag a bit about your accomplishments 
and awards that your podcast has received.

Securing Sponsorships: If one of your pod-
cast goals is to monetize it, having a media 
kit will help with attracting and building rela-
tionships with potential sponsors. Having all 
the information they need in one place will 
help the process go smoothly. Sponsorship 
is a mutual relationship so tell them how col-
laborating with each other will be a win-win 
situation.

Media Outreach: Letting the local media know 
about your podcast is another purpose of having a media kit available. Being able to send a 
media kit to journalists is more professional then listing links in an email and easier for them 
to absorb the information. Showing that you are professional and organized means you’ll most 
likely get a reply.

Now that we know the ‘why,’ let’s talk about the ‘what.’ What does a media kit look like for a 
podcast? What information really needs to be included?
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What to include in a podcast media kit
As we all know, people’s attention span is as small as a knat. These days, noone is going to sift 
through mounds of text and links. Being concise is essential in creating a media kit so that you 
grab the readers attention and keep them interested throughout.

1. About You - The Host or Hosts
Giving a short bio of you and your host (if applicable) along with any contact information, will 
give the reader an idea of who they will be working with. Provide high quality professional pho-
tos of you (and cohost) behind the microphone. 

2. What Your Podcast Is About & Who’s 
Your Target Audience
You want to make sure the reader is a good 
fit for your show. Tell them about the pod-
cast, who your listeners are, and the genre/
category the show falls in. You don’t want 
to waste anybody’s time so be selective in 
who you send the media kit to. You want to 
approach only those guests and sponsors 
who you know will be a good fit for your 
podcast. For media publications, include 
high resolution images of your podcast 
logo for them to use. 

3. Show Growth of Your Podcast
Being honest with the reader about your 
show’s growth and evolution will build 
trust. If you started the podcast because of 
an interesting conversation with a friend or a milestone in your life, share the inspirational story. 
Draw attention to the key accomplishments that you and your show have achieved so far. In 
addition to these milestones, include listening statistics pertaining to your show. Normally, we 
are told that download numbers don’t really matter however, sponsors want to read this type of 
data to determine what their return on investment will be if they give you money to advertise. 
With that said, don’t worry if you don’t have thousands of listeners yet. The key is to demon-
strate growth so make sure you update the data on a regular basis to reflect how your numbers 
are changing. 

4. Social Media Engagement
Depending on the platforms you promote your podcast and engage listeners, include your best 
statistics in the media kit. Let the reader know where you have the biggest following (i.e. Insta-
gram, LinkedIn) so they get an idea of who your audience is and where you engage with them 
the most. 

5. Listener Feedback and Reviews
Pick out some of the best reviews that listeners have left regarding your podcast. Share your 
most recent reviews so the reader knows you’re actively receiving good feedback.

6. Audio or Video Snippets of Your Podcast
It’s always a good idea to include your podcast trailer or a few of your favorite episodes in the 
media kit. This will help the potential guest or sponsor get a feel for your podcast and help 
them decide whether they would be a good fit. 
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7. Podcast Topics and Previous Guests
If you are sending the media kit to a potential guest, include a list of previous guests and show 
topics along with a short description of how your interviews tend to go. This is also pertinent 
information for potential sponsors because if they see some impressive guest names, it could 
persuade them to develop a partnership with you. 

8. Advertising Information
Being up front with potential sponors from the beginning will help build a strong relationship. 
When you’re looking to work with a specific company, let them know what you’re offering in 
regards to advertising. Are you offering an on-air advertisement, cross-promotion, or social 
media post? If what you’re offering peaks their interest, they will get in touch. Include a few 
examples of past ads that you’ve had on your show so they can see what they will get in return.

9. Access to Your Podcast
Don’t make the reader have to search for the information they need to make a decision. Add 
links to your show, website, reviews, and any social media accounts within the media kit doc-
ument (PDF).

Once you have all the information 
gathered, it’s now time to design your 
podcast media kit. Presentation is ev-
erything and you’ll want to take the 
time to make the kit visually appeal-
ing. It’s a reflection of you and your 
podcast so create a high quality doc-
ument that will ‘WOW’ anyone that 
reads it. And because this is the first 
line of communication, you’ll want to 
make a good first impression. If you 
don’t feel you have the skillset to cre-
ate a professional looking design, find 
someone that can help you. If this is 
up your alley and aren’t sure where 
to start, Canva is a great resource for 
designing a media kit. Remember to 
update the information in the media 
kit on a regular basis. This could re-
flect your download numbers, guest 
appearances, or other milestones. 

Don’t File It Away Just Yet
Congratulations on creating your podcast media kit! Now it’s time to put it to good use. Along 
with posting it on your website, you’ll want to send it to guests you want to book, sponsors you 
want to collaborate with, and any online media publications. Use your business and personal 
networks to spread the good word - the more the merrier! You can also show off your piece of 
art on your social media platforms.

When sending out your shiny new media kit, customize an email for each person you are send-
ing it to. The following is an example of an email template.
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Hi, Good morning, Good afternoon [potential guest, sponsor, media publication],

I am the producer and host of, [insert podcast name here]. [Give them a short introduction of 
who you are and what your podcast is about. You may also want to highlight a recent guest 
that you think will resonate with the receipient and give them a brief overview of the inter-
view.]

I’ve been following your [brand, content, podcast] for a while and think we could work well to-
gether. [Let them know why you follow them, why you want to work with them, and how both 
of you would benefit from collaborating.]

lease find attached a media kit that includes show statistics, listener reviews, advertising infor-
mation, and links to the podcast, website, and social media platforms. [In addition to attaching 
the PDF, provide a link to the media kit located on your website.]

Please reach out with any questions or if you need additional information.

I look forward to the opportunity to discuss how we can work together in creating a successful 
partnership. 

Sincerely,

[Insert your signature line which should include your full name, title, business address, phone 
number, website, and email address. You can also add your podcast logo underneath this 
information.]

Although it takes a great deal of time and energy to create a podcast media kit, it will be worth 
your while when you think of the many ways you can use it to promote your podcast. If you 
are serious about monetizeing your podcast, a media kit will give you the boost needed to get 
your podcast (and yourself) in front of potential sponsors more readily. If you’re not quite ready 
to monetize your podcast but want to get more exposure, being able to reach out to another 
podcast using the media kit will expedite the process and get you on the show sooner rather 
than later. 



18



19

Beyond 6
Seconds

by Tina Jaramillo

We often hear that first impressions are everything. And in those few seconds, our perception 
of others typically results in positive or negative opinions. With our daily interactions, it’s easy 
to gloss over the people we meet and make assumptions based on a scant amount of time. 
But what if we had more time to get to know someone? That’s just what Carolyn Kiel wanted to 
explore in her podcast Beyond 6 Seconds. When she started her podcast over four years ago, 
she wanted to feature the stories of everyday folks. And her podcast revealed that the casual 
acquaintances in our lives often have phenomenal stories to share. 

In our fast paced world of elevator pitches and instant gratification, Carolyn wanted to offer a 
“platform for these stories where people could take a little bit more of their time.” And she ex-
plained that the title came from a career group study that talked about how job recruiters often 
take only six seconds to decide if someone moves forward. And, she wanted to go beyond 
those six seconds. “The name is just to give 
more time for people to tell their extraordi-
nary stories and go beyond the first impres-
sion that you might have of them otherwise,” 
Carolyn explains.

For Carolyn starting a podcast just felt nat-
ural. After spending ten years in an acapella 
group, she felt confident handling the equip-
ment required in podcasting. And podcast-
ing provided her an opportunity to showcase 
these stories in a creative way. She encour-
ages anyone who wants to start a podcast 
to do so. “I would say if you have an idea for 
a podcast, just like you know, just try it out,” 
she advises. “Try it, it doesn’t have to be per-
fect. It doesn’t even have to be good. It’s a 
learning experience, so you will get better as 
you record and you try things out. You can 
make changes in your show; I had a show for 
almost four years, and I changed it up.”

Originally Beyond 6 Seconds started off by exploring broad topics, but Carolyn recently shift-
ed to focusing on guests who are neurodivergent. She explained that the term neurodivergent 
is broadly defined and various disorders fall under that umbrella like autism, ADHD, dyslexia, 
dyscalculia, dysgraphia, Tourette syndrome, dyspraxia, and more. As someone recently diag-
nosed with autism herself, Carolyn explained that oftentimes those diagnosed with a neurodi-
vergent condition may not pick up on the unspoken societal rules, but she stressed that there’s 
nothing wrong with that. And through her podcast she hopes to bring further awareness and 
empathy to those who are not viewed as neurotypical. Which is why she “really wanted to
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kind of get to know more about autism and then just other forms of neurodiversity as well.” And 
that’s just what she’s done.

But Carolyn added that the podcast is also about “self discovery and curiosity,” and she found 
the intersections in neurodiversity and the variety in which people experience their conditions. 
“I just found it fascinating and you know, there’s so much overlap, too, between some of the 
conditions with neurodiversity,” she says. And by exploring these intersections and sharing 
people’s vast and unique stories, she hopes to quell the stereotypes surrounding neurological 
conditions. One of the biggest perceptions she hopes to change is “people confusing it with 
intellectual disabilities.” She clarified that intellectual disabilities can occur at the same time, 
but not necessarily. Carolyn wants to get stories out there because she sees the insulting or 
degrading language people often use—terms like stupid—when these conditions often have 
nothing to do with one’s intellect. She added that neurodivergence “is a difference. It’s a differ-
ent way of thinking.”

And she went on to explain that neurotypical folks often mislabel or misrepresent those with 
neurological conditions. “I don’t know if it’s shocking or sad to hear the labels that they get put 
on, especially people who aren’t diagnosed young…There are a lot more autistic people in the 
workforce and who are parents than I think people realize,” she explained. Autism in particular 
seems to face harsh stereotypes. “There are some of, you know, the biggest loudest stereo-
types about autism, and it could be everything from just being perceived as rude because you 
might have a direct way of speaking,” she observes. “But I’m hoping that my podcast will help 
build community,” she adds. “Maybe they [people] just feel different and maybe didn’t realize 
how other people had similar experiences to them, so I’m hoping overall that it will help people,” 
she continued.

Luckily, Carolyn has had the opportunity to interview some amazing people who can shed light 
on and normalize neurodiversity. She provides listeners with positive experiences that more ac-

curately portray what it’s like to live with these 
conditions. And one guest who stands out is 
Hunter Hanson of The Life Autistic on You-
Tube. Carolyn met Hunter on Instagram, and he 
shared his experience as a writer and his vlog. 
Hunter also spoke about advocating for em-
ployment for neurodivergent people. “He puts 
together really great, engaging content about 
autism, and it’s very welcoming,” she says. She 
explained that they “talked about how he want-
ed to do advocacy for employment  for non di-
vergent people.”

Carolyn’s recent diagnosis of autism also 
shapes her approach to the podcast. “In some 
ways, getting the diagnosis was a bit of a val-
idation,” she noted. She realized that she was 
“attracted to this type of content and really in-
terested in these types of stories because I see 
a lot of myself in them.” And this has led her 
to focus more on outreach and recruit guests 
differently than before. “I had my biggest 
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Website: beyond6seconds.com
Instagram: @beyond6seconds
Twitter: @beyond6S

following on LinkedIn at the time because 
before I started the podcast I had been 
job searching so I was really trying to 
build up my brand,” Carolyn explains. But 
now she’s relying on word of mouth and 
third party podcast host matching sites to 
reach guests. 

Prior to interviewing a guest, Carolyn 
researches all she can and prepares a 
script and some questions to get the dis-
cussion going. However, she’s not tied 
to the script and goes where the conver-
sation leads. When a guest offers short 
responses, Carolyn turns to her prepared 
questions to help get the chat going. And 
if a guest is feeling chatty? “I kind of get a 
vibe based on how people are are talking 
and what they feel comfortable sharing in 
the moment and I just sort of make those 
adjustments as we go along…If some-
one is going, and I feel like it’s interesting, 
I’ll let them go and just kind of contin-
ue talking and telling the story, because 
that’s really what I’m looking for,” she ex-
plains. “I’ve had one [guest]  recently that went over an hour, which is way longer than I normally 
do. But her stories were just so fascinating,” Carolyn adds.

Since the shift in her podcast to neurodiversity, Carolyn has interviewed several guests who 
have inspired her. Most recently she had the chance to interview Eric Garcia who wrote We’re 
Not Broken: Changing the Autism Conversation. Garcia works as a political journalist but has 
not only written about his experiences with autism, but he’s also explored how public and gov-
ernment policies in the U.S. have shaped our views of autism. That interview will be coming out, 
along with other weekly episodes, for Autism Acceptance month in April.

The Beyond 6 Seconds podcast has provided Carolyn the opportunity to share not only interest-
ing conversations but inspiring and motivational stories. “I’m learning from every single person 
that I talked to, because I honestly really didn’t know much about a lot of these conditions at all, 
so it’s interesting to hear people talk about their life experiences and the challenges they had, 
and then what they feel like are their strengths,” she explains. And her listeners are learning, too.
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by Kathy Barron

I Did Not Sign
 Up For This

For Carling and Michelle, everyone has a story and all of them matter. The hosts of I Did Not 
Sign Up For This have stories of their own that most couldn’t even imagine happening to them-
selves. They aren’t afraid to talk about the most traumatic and sensitive topics because they 
have experienced trauma, heartbreak, and grief like so many of their guests. Carling and Mi-
chelle have been there for each other since they met in musical theater their sophomore year of 
high school. They were both casted in My Fair Lady and quickly became best friends. Twenty 
years and many life experiences later, they created a podcast that not only helps others realize 
they aren’t alone but are mini therapy sessions for their own healing process. Carling explains, 
“After Michelle’s husband passed away I was like you know you need to go back to work. I wish 
we could do something that would bring in some extra money, you know, just like a project. And 
one of us was like we should start a podcast.” Their friend, 
Amanda, who has her own podcast, encouraged the duo 
to take the leap. “Carling texted me one day and was like 
we did not sign up for this like this life, you know, like me 
losing my husband and all the stuff she’s been through. 
There are so many things that people didn’t sign up for,” 
adds Michelle. 

With their dark sense of humor about their own trauma; 
laughing instead of crying all of the time, the two set out to 
find people that had interesting stories like their own. “And 
so that kind of set the tone for our podcast really quickly. 
We interview people with the wild stories to tell and some 
are sad, scary, funny, and everything in between. We al-
ways seem to find an element that we can laugh…,” says 
Carling. Although they are still both healing and grieving 
from their own trauma and loss, they have never missed 
recording an episode of their show. Carling’s dad passed 
away recently and friends gave her permission to take 
time off from the podcast. “I was like no, like the first thing 
somebody told me to be successful is consistency and I 
really took that to heart,” explains Carling. Their friendship and dark sense of humor have got-
ten them through their darkest moments. 

With just over 100 episodes in the can, the hosts are grateful for their guests’ vulnerability when 
sharing their experiences. When they hear a guest’s story, it’s therapeutic in a way that con-
nects them and makes them realize that they are not alone. The spirit and attitude of some of 
their guests has been inspirational for the hosts. Michelle states, “It was always kind of like I 
didn’t sign up for this but look what I’ve been able to do, look what I’ve been able to overcome, 
look where I am now. So there’s always kind of an uplighting point at the end.” It’s important 
for the hosts to focus on lifting up the voices of real, everyday people going through real,

Michelle Schwarz
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everyday things because everyone’s story resonates with at least one person who is listening. 
They are honored to have the capability to give a platform to those who need their voices heard. 
And because of their dark humor, Carling and Michelle try to bring in a bit of humor to the epi-
sodes which, they think, is really unique. 

Since recording their first episode two years ago, Carling and Michelle have come into their own 
and feel confident inserting their personalities into the interviews. They’ve let go of worrying 
about being perfect which has allowed them to sound more authentic. The hosts have each 
other’s back; when one stumbles, the other swoops in. Podcasting is an outlet for Michelle and 
connecting with other people has helped her. She states, “We’ve talked to a lot of widows and 
it’s really interesting to see where they’re at compared to where I’m at. It’s really nice to reach 
out to people and I’ve loved podcasts forever and it’s always something I’ve been really inter-
ested in and I think we’ve found something that fits us really well.” It’s still difficult for Michelle 
to talk with other widows because it brings back a lot of stuff for her when she hears their story. 
And although it’s difficult, it’s also comforting to know that she isn’t alone in her grief. As a wid-
ow and single mom of five kids, it’s also challenging at times for Michelle to record episodes. “I 
mean if you listen to some of our recordings you’ll hear my kids screaming on the other side of 
the door and I have to leave sometimes because I have to deal with them. But it’s just something 
that I can do for me and that I get to do with my best friend and it’s perfect,” she adds. 

One episode that impacted Carling was the interview with Katie and Steph (episodes 71 and 
80) a married couple from Utah. They both grew up in the Mormon church, did everything they 
were supposed to, got married and then realized being in the church wasn’t a very good thing 
for them. Steph came out as a transwoman, with Katie’s support, and they co-parent their kids 
together. Something that Carling has learned about herself since starting the podcast is holding 
space for their guests. “I’m just an awkward individual and I’ve really valued the ability to learn 
to hold space for them and be in those moments of vulnerability. I wouldn’t have said before 
starting the podcast that this is a quality that I have, but I think I’ve really noticed that about 
myself; to sit with somebody in a hard conversation and give them the room to tell their story. 
We’ve talked about some really traumatic things,” she explains. 

The episode with Miriam and Ashley (#97), best friends 
who connected over their shared experiences of being 
caregivers to their husbands, was one of Michelle’s fa-
vorites. Miriam and Ashley talked about how important 
it is to take care of yourself because caregiver burn out 
is real. “It can be so detrimental to yourself and to be 
able to make space and they kind of called me out on 
like do you have a safe place in your house to go to and 
I was like nope. My husband would always say, ‘put 
your oxygen mask on before you help anyone else,’” 
she adds. Of course, being in the thick of taking care of 
five kids is easier said than done, but it helped Michelle 
realize that it’s not selfish to take time for herself. 

To say these interviews are healing for Carling and Mi-
chelle would be an understatement. Another way for 
them to heal is sharing their own personal stories on 
their Patreon. They’ve decided to only share it on Pa-
treon because they are really putting themselvesCarling Middlestead
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out there, and it’s a safe little bub-
ble for them to be vulnerable.

Carling especially needs to be 
careful (for safety reasons); she 
left an abusive marriage and came 
out as a lesbian. “To share my own 
story, I underestimated how ther-
apeutic and cathartic it would be. 
I was interviewed by Michelle and 
Amanda and it was broken down 
into five episodes. I was like ‘holy 
smokes. that’s a lot of trauma,’” 
she adds. 

Getting positive, validating feed-
back from their listeners and 
guests helps the hosts be their au-
thentic and vulnerable selves. The guests have expressed gratitude in making them feel com-
fortable and at ease during the interview. Most of them are laughing and joking by the end of 
the episode. People have said that they really like getting to know us and we’ve built up a pretty 
amazing audience of people who just keep coming back, so it feels really good,” says Michelle.

Carling and Michelle continue to support each other in their grieving process. “There are times 
where you know, especially with grieving, where you just can’t post something and I have to 
like you know, Carling has to remind me like ‘are you going to post something today.’ It’s hard 
to be creative when you just don’t want to anything,” Michelle explains. The podcast has been 
a great outlet for her and to connect with others.

Not only have their listeners been supportive but the podcast community has greeted them 
with open arms. The hosts have had collaborations with other podcasts which has given them 
a different perspective on their own podcast journey. What’s great about these relationships is 
that podcasters learn from each other and that they are all just trying to figure it out as they go 
along. “We share thing that we know with them or they share things with us. It’s not a competi-
tive kind of thing at all that we’ve run into; it’s been very welcoming,” adds Michelle.

So if you’ve gone through something in your life that makes you say “I Did Not Sign Up For This” 
take comfort in knowing you are not alone. Listening to Carly, Michelle, and their guests may 
help your healing process like it has for so many others.
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For Taylor Dankovich, creator and host of the Who Knows? podcast, podcasting is all about 
authenticity and for Taylor, authenticity is all about having open and honest discussions about 
mental health. Normalizing open and honest conversation about mental health and all that goes 
with it is central to Taylor’s vision for all of her work, especially her podcast. On her website, 
Taylor describes Who Knows?  as “... a podcast that explores life in a way that is transparent, 
honest and curious. We have lively and honest discussion with people from all walks of life 
about all the messy, confusing and scary stuff that all of us go through. We talk about both the 
good and the bad because ‘the bad’ is just stuff that’s a little more complicated. It’s about learn-
ing and growing, tearing down walls, opening up, asking questions and giving our best advice.” 
Indeed, as Taylor prepares for the fifth season of Who Knows? she is even more committed to 
creating space for exploring the messiness of our emotional lives because for Taylor, “Every-
thing can be an opportunity to talk about mental health...even a trip to Target!” Taylor recalls 
that she, “...did not grow up hearing the words mental health,” when she finally started thinking 
and talking about mental health in graduate school, she became convinced that, “mental health 
needs more visibility” and indeed, “The lack of visibility and discussion around mental health is 
really what sparked Who Knows? to come to life.”

Taylor has been a podcast fan since 2015 when 
she found herself drawn to the podcast Death, 
Sex, and Money. Taylor recalls that what ap-
pealed to her most about Death, Sex, and Mon-
ey was that, “It was the first time that I felt like 
I was hearing people talk about life in a really 
open and honest way, a way that I have talking 
my whole life.” Indeed, for Taylor, being so open 
and honest had long been something that alien-
ated her from many people in her life because, 
“you don’t often find people who are as candid 
as I am about what I have going on.” As she 
began to listen to more podcasts, she came 
to see podcasting as a platform where people 
could explore topics and the “ups and downs of 
life” in a way that was different from other me-
diums. Another key element of podcasting that 
appealed to Taylor right off was the importance 
of sound. Having worked in theater as a sound 
designer for a number of years, the primacy of 
sound in podcasting was exciting for Taylor be-
cause, “In theater, sound is often an afterthought, but in podcasting it comes first!” Even with 
more and more podcasters adding video content to their podcasts or social media, she feels 
like audio will always be at the core of podcasting because, “The majority of people are con-
suming podcast content based on audio. Even when there is a video component to it, people 
take special care to make sure that the audio is good.” With podcasting centering both audio 
and open and honest discussion, Taylor decided that her next step was to start her own pod-
cast and in the spring of 2018, she dropped the first episode of Who Knows?

Who Knows?
by Natalie Boero
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From the start, Who Knows? has been primarily an interview-based podcast. Taylor wanted 
to jump right in and hear peoples’ stories and have difficult and needed conversations around 
mental health. For Taylor, to talk about mental health also means to talk about social issues like 
racism, sexism, and homophobia to name a few. As she put it,” I went hard in my first season, I 
was like ‘we’re going to talk about racism we’re going to talk about gender we’re going to talk 
about religion’, I went in.” This intersectional approach was important to Taylor because from 
the start she was aware that, “...there’s a community of people that’s interested in learning and 
growing and making mental health more than one singular conversation...I really do strongly 
believe that mental health is part of everything in life.” With conversations and expanding the 
reach of discussions around mental health as a goal, in her first four seasons, Taylor has tack-
led a myriad of topics including, but definitely not limited to, body positivity, friends, race, the 
environment, writing, sobriety, codependency, and even roller derby! Whatever the topic, Taylor 
has always worked to make sure Who Knows? “...is a place where it is okay to be confused and 
where it was okay to be having a hard time and where it is okay to ask questions.”

Since she started Who Knows?, Taylor has primarily found her interviewees by reaching out to 
people she knows or follows on Instagram, people she admires and feels would have a story 
that expands discussions of mental health and will appeal to her listeners. Her interviews are 
relatively unstructured, but she spends a lot of time doing background research so that she is 
prepared to ask questions even as her interviews flow organically – indeed, Taylor says some-
times her interviewees are surprised to find out just how well she has done her homework! 
Because she spends a lot of time planning and preparing for her bi-weekly episodes, she has 
found that for her to keep Who Knows? going and avoid burnout, she needs to have a produc-
tion schedule that allows for her to take a several-month hiatus between seasons. In addition to 
giving her time to plan her next season, taking a hiatus after each season allows Taylor time to 
work on branch out into other ventures related to mental health.

Indeed, Taylor has long known that she wants Who Knows? to be part of a larger multi-media 
brand centering on mental health and creating content beyond, but related to, her podcast. She 
recalls that when she started the first season of Who Knows? she was really just focused on cre-
ating and sharing her episodes and didn’t really give much thought to anything beyond the pod-
cast itself. “For the first couple of months there was not even a thought of a website or a brand 
or even social media, I was just like ‘I want to have these conversations’,” she says. However, 
about halfway through her first season, Taylor started thinking about how she could expand the 
podcast and even make it her full-time work, “I was like, ‘oh man like I really like this, and this is 
this is like actually a career that people have, and I want to have this career’, and so I kept going, 

and I built the website and I started 
doing the Instagram.” It is this goal 
of expanding her reach as a mental 
health media brand to “advocate for 
and keep mental health part of the 
conversation” that is Taylor’s focus 
on her current hiatus between sea-
sons four and five of Who Knows? 

In particular, Taylor is interested 
in creating more video content on 
YouTube in an effort to build her au-
dience. She expressed a frustration 
that many podcasters feel in
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trying to “break through” or “get noticed” on 
social media while maintaining the authenticity 
of their mission. As she put it, “it is rough out 
there, like on Instagram, trying to get your stuff 
out there, it’s really it’s maddening to see what 
is popular and what breaks through and what 
doesn’t.”

Taylor hopes that expanding into new mediums 
and onto new platforms will help her spread 
her advocacy and her unique take on mental 
health. While she recognizes that with social 
media sometimes one has to “play the game,” 
Taylor emphasizes that, “I will never not be me, 
I will never not be clear, I will never not be my 
weird self. The people that like it will like it, and 
the people that don’t can tune out.” This au-
thenticity is especially important to Taylor as a 
queer woman, as she puts it, “As a woman and 
as a queer woman, I have to remember that, 
the people that are around still are the ones 
that I’m making this content for. Not everybody 
has to like me, I don’t have to be something 
that I’m, not in order to get people to like me. I refuse to let up from being an intelligent woman 
and being multi-dimensional.”

Another big change Taylor is making as she plans for her fifth season of Who Knows? is to move 
away from having the podcast be a space for other people to tell their stories and spend the 
season telling her own story.  As she puts it, “I spent a lot of time in the first four seasons seek-
ing out others to tell their stories so that I could learn from them; now it’s time to tell my story.” 
Just as she feels that she and her listeners have benefitted from hearing the stories of others, 
Taylor realized that her story is important too. She explains, “I have been kind of shoving myself 
off to the side to let other people shine for so long that I’ve gotten to a place where I’ve forgotten 
to allow myself to be a person that exists too.” For Taylor, part of telling her own story is also to 
include her partner’s experience of “...being in a relationship with somebody that has a debili-
tating mental illness...I want Kyle to have the opportunity to tell his story because not only are 
there so many people like me who struggle with mental health issues, there are so many people 
right next to those people who have no idea how to help them.” 

At the end of the day, for Taylor, the goal continues to be normalizing discussions of mental 
health, through Who Knows? and all her nascent ventures.

Claude
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by Anna Gunn

Jumping On The
Bandwagon

There is no doubt that, as the old Chinese curse goes, we live in “interesting” times.

And in these “interesting” times, we as podcasters can find it difficult to navigate the maze of 
current trending topics. Add to that the never ending “can’t win” conundrum, summed up in 
these three conditions:

1. Not addressing the topic? Clearly, you’re oblivious, uninterested, ignorant, not proac-
tive, etc;

2. Addressing the topic, but not doing anything concrete about it? It’s obviously just 
virtue signalling;

3. Addressing the topic, and backing it up with actions? That’s just jumping on the band-
wagon.

Before we go any further, let me address something straight off the bat: in this article, I am in 
no way advocating for you, the Human Being (who also happens to be a Podcaster), to not take 
a stand, or be quiet and passive in the face of tragedy and adversity. By all means, please ac-
knowledge the developing situations, take a stand, and do whatever you can to help those in 
need.

It’s this last definition of “help” that I want to discuss with you, the Podcaster, in the rest of this 
article.

What’s this bandwagon we’re jumping on?
This expression is used to define a set of actions or behaviour that people take on, just because 
everybody else is doing the same at the time. But the thing with bandwagons is that as quick 
as they are to come around, they’re even quicker to disappear - and you can be left with egg on 
your face if you’re not careful.

To be clear, I am not just talking about the “soft” trending topics of the day, such as which celeb-
rity did what, which sports team won yesterday, yada yada yada. I am talking about the harder 
hitting, far more pressing and divisive issues of our time.

#metoo #blacklivesmatter #saynotowar

… and how is this relevant to my podcast?
Whatever your brand, or the topic of your podcast, some basic facts are common to us all: you 
have a microphone, and you can amplify other people’s voices. You pick themes and topics to 
discuss, either alone or with guests, or simply share your love of a chosen hobby. You crave to 
be and stay relevant for your listeners. And you (... should…) strive to be authentic.

As we all do.
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But social pressure grows in difficult times. Some would even have you believe that “silence is 
violence” (and even this expression is dripping with social pressure). And if your podcast isn’t 
themed around news or current events, you may be scared into believing that not mentioning 
the hot button topic of the day could result in lower downloads, a drop off in audience retention, 
and a possible loss of advertiser revenue (see condition 1 above).

Let me step up onto my soapbox for a paragraph:

As content creators, we are all responsible for the media and content that we put out into the 
world. I have previously written extensively about Ethics in Podcasting in the first issue of this 
magazine, but here’s a quick recap: the power we hold should be regarded with consideration, 
and wielded accordingly. We, as those who are in charge of who we put in front of our micro-
phones, need to be careful about whose 
story and voices we choose to amplify - 
especially at a time when there’s bound 
to be more noise than signal.

Jumping onto whatever the latest band-
wagon might be definitely falls into the 
category of “proceed with caution”.

Navigating the waters
There’s another immediate distinction 
that needs to be made here: some top-
ics are obviously more important and 
consequential than others. Situations 
that threaten the human condition can-
not - and should not - be compared to 
some celebrity saying something tone 
deaf. Again.

But once again, in this extremely online 
world, where clicks = revenue, social 
media and clickbait would have you be-
lieve the exact opposite: everything is drama, even if 99% of it is engineered. So the first thing 
to do when you feel emotionally moved on any topic, is stop and check in with yourself. Are you 
being manipulated into feeling that way?

In neurological terms, “social pain” is felt as real pain - and the Human Being wants to deal with 
it as quickly as possible, i.e. NOW!

As Humans we have a natural desire to be heard, and to show ourselves to be on what we 
believe to be the right side of history (unless you’re purposefully running disinformation cam-
paigns, in which case this article isn’t for you).

If we can signal to our potential guests, our sponsors and our listeners what we stand for on 
these bandwagon topics, we often do so quickly and as fast as we can book in our next relevant 
guest.

“For fools rush in where angels fear to tread.” - Alexander Pope
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The biggest piece of advice I can give you, the Podcaster? Unless you’re a real expert on the 
matter, never rush into any trending topic without first having slept on it. Give yourself a 24-hour 
embargo before acting on it, and use that time to think about the topic, and ask yourself some 
variation of the following questions.

So you have made it this far, and decided that <insert topic here> is a cause that you, the Pod-
caster, wants to take on. That’s cool.

This list of questions will help clarify your intent and enable you to plan your next steps:

Why do I want to do this?
Try to be honest with yourself here. The immediate answer might be a resounding “Duh, isn’t it 
obvious?!”, but dig deeper and remember what we said about social pain. What is it about this 
topic that has moved you to take action? Write it down. This will help connect you to your audi-
ence when communicating about the topic.

Does this feel authentic to me and my (personal) brand? 
Or, to put it another way: What connections do I have to this story? Is my personal brand con-
nected to this? Again, write down your answers, and check back often to make sure you’re not 
going off on unneeded tangents.

Do I really need to do this?
Yes, I know we already answered this question right at the top. But this is a really tough internal 
question, which is why it needs to be constantly revisited. Are you just virtue signalling? Or are 
you supporting and highlighting the topic in any meaningful way?

Remember there are many ways to support a cause. For example, you could set up a donation 
button on your website or social media (and it goes without saying: make sure the proceedings 
get to the people who need them); you could personally donate to the cause; if you’re good with 
research, curate and publish a list of sources where people might find credible information. By 
doing these instead, you are showing strong support without adding to the noise out there.

Do I have something of importance to add to this conversation?
Adding your support or your opinion to a discussion isn’t wrong - unless you’re contributing to 
the noise. With the advent of social media, everybody seems to be an expert on public health, 
sports regulations, cooking, human rights, and criminal law, all at once. Like I said at the top, if 
you’re not an expert on the topic at hand, say so straight away. And remember that you are able 
to offer your support without making a whole episode dedicated to the subject.

Do I truly understand the topic?
A quick google search isn’t enough to understand or become familiar with a topic and its sur-
rounding context. Please dig deeper than the first three pages of google; follow the hashtags on 
social media; find the reliable sources, and listen to the different viewpoints.

You can do this in an organised manner by listing all the different viewpoints on a topic (without 
initial judgement), as well as who is stating them, and their credibility. Then go through each and 
find out what the counterarguments are. And more importantly, listen to the fact checkers. Your 
personal brand of politics is going to make you more susceptible to believing some people more 
than others, but there are no such things as alternative facts.
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Podcasting demands that you do background research - not just on the topics, but also on your 
guests (if you have any). If you aren’t a good researcher, find someone who is, and treat them 
well. Good research is key in these days of more noise than signal.

Do I have another point of view to add to this conversation?
In other words, what’s your angle? Are you going to simply present facts to the best of your abil-
ity, or do you have something new to say? Maybe a secondary concern that you haven’t seen 
addressed elsewhere yet, and you have the authority to talk about? How are you going to go 
about that in a way that’s authentic to you and your brand?

And if you are considering breaking with the traditional format of your podcast to introduce this 
new topic, have you answered the above questions taking that into account? If not, go back 
and start over.

“Why do you hate carrots?”
Have you ever seen someone say they love potatoes, only to be piled on with questions about 
why they hate carrots, and won’t someone please think of the cabbages? Yeah, it’s a thing: if 
you show your support for one thing, clearly you hate everything else. Obvs.

*sigh*

Keep in mind that bandwagons come around more often than we would like. If you break with 
your traditional format to show support for that one topic, when the next one comes around - 
and it will, you need to either do another “special edition”, or be ready to explain why you didn’t, 
because that can (and probably will) be interpreted as you not caring as much about this as you 
did about that.

If you’re struggling with this one because you still want to do it, but don’t know how to work 
around these issues, here’s a suggestion for you: keep your original podcast as it is, and start 
another one, either as a spin-off, or an entirely separate entity. Give your audience the option of 
following you to another venture, or just staying in the comfort of what’s familiar to them.

The last question, and probably the most important one you should ask yourself is:

If I listen to my podcast five years from today, and this topic is no longer relevant, am I going 
to be proud of what I did?

A word on Copyright.
There is a myth that we can use copyrighted materials so long as we give appropriate credit to 
the copyright holder (fair use, etc). This isn’t always true everywhere. Please don’t get caught 
out with this, and don’t be tempted to slide other snippets of sound, or news items that you 
have grabbed from other places, into your podcast, without making absolutely sure you can, 
and have all the appropriate permissions, etc.

When in doubt, don’t. And if you can’t do it any other way, get advice from a qualified expert. 
This also applies to non-profits: you still do not have the right to use materials that are not your 
own.

Always strive to be as original as you can.
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On Guests, Part I: Who
Two words: Background. Checks.

In seeking to jump onto the bandwagon as quickly as possible and be part of the conversation, 
we as podcasters might fall into the trap of inviting guests that are simply not credible.

It is important to background check all guests, and make sure that they are relevant to the top-
ic, preferably real experts on the subject. If you are trying to talk to or interview experts, and 
the good choices aren’t available at the time, just wait - the rush to be the first to market isn’t 
worth adding noise to the conversation, as well as taking a credibility hit. If you are producing 
well-informed content, your listeners will wait, and the rest of the world will silently thank you.

You also don’t always need oppositional views to appear well rounded. An opinion does not 
have the same weight as a fact. A common mistake of modern media outlets is to give the “op-
posing views” a platform in an effort to appear unbiased, sometimes going to the point of in-
viting guests with extreme opinions to their shows, and letting them spout their BS unchecked. 
Please don’t.

If you’re lucky enough to have Commander Chris Hadfield on your show, you don’t have to in-
vite Flat Earther Joe from the corner shop to provide an opposing opinion, as fun as that might 
sound.

By all means, get other people’s opinions on your bandwagon piece. Make sure you get some 
opinions outside of your own bubble, as we are living more and more insulated in terms of 
friends who think the same way that we do. But fact. Check. Constantly.



36

On Guests, Part II: How
So you’ve decided to go ahead, got your research done, planned your episode/ new podcast, 
etc. You know who you want to invite on. Good.

Here’s another thing to keep in mind: trending topics usually are because of their divisiveness, 
with two usually very definite sides. And to continue with the generalisation, one of these sides 
is usually traumatised, to varying degrees.

When contacting potential guests, always - always - put their needs and humanity above the 
story. I can’t stress this enough. Be very clear with any guest what topic you wish to cover, and 
from what angle. Do not shy away from this upfront conversation.

At a time when there is a lot of noise out there, don’t add to the confusion or trauma your guest 
might be going through.

Publishing your podcast: hashtags
Publishing might be the final step, but it’s by no means the least important, as the margin for 
error is still considerable. A couple of things to be aware of:

 » Don’t use hashtags to promote it that aren’t directly relevant to the topic being cov-
ered on that specific episode;

 » Don’t use trending hashtags that are primarily used to spread important information 
about the topic - unless the information you are sharing can have an immediate effect 
on the outcomes.

Using the trending hashtags for something other than immediately useful content only adds to 
the noise, and makes it harder for other people to find potentially life saving information. Keep 
this in mind before you hit the publish button.
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Music makes the heart sing and is part of your podcast branding. But where do you find music 
that isn’t $10,000 per second or a wooden recorder rendition of “oops I did it again?” 

Having music that is appeasing to the ear and resonates with your brand is critical in creating 
your podcast episodes. Many people relate to jingles because it’s catchy, makes them happy, 
or stirs up a memory. Keep this in mind when you’re looking for show music.

The following types of licenses are considered to be safe to use:

Creative Commons allows the artist to retain copyright while allowing others to copy and 
distribute their music non-commercially. This ensures that the artist gets the recognition and 
credit for the work they produce.

Public Domain is free for the use by anyone for any purpose without restriction under copy-
right law. No one owns or controls the music in any way and is the purest form of free music.

Royalty-free is the most popular option. The artist does not require others to pay a fee to use 
their music. The user can download the music track for free.

Some of the websites require some digging to find the “golden nugget” so if you have an hour 
or two to spend browsing music, it may be worth your while. 

Where To Get 
Free Music
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Most sites list music by genre, mood, movement, or theme. They may even categorize it as 
“podcast,” “cinematic,” or “background” music. Test out as many tracks as you can to find the 
music track that speaks to you and your podcast brand. 

The following websites offer music under all three of these licenses:

 � Pixabay (both music and video)
 � YouTube Music Archives
 � Incompetech
 � Soundcloud
 � Musopen
 � CC Mixter.org
 � Free Music Archive.org

Another option is to seek out a local musician to compose an original track just for your pod-
cast. Although this may not be a free option, maybe you can make a trade with the artist to have 
them on your show. 

No matter how you find your show music, be sure it’s something that you like A LOT because 
you’ll be hearing it over and over again. If it’s not something you’re at least in lust with, don’t 
settle. The music selected should be a reflection of your podcast brand and the personality of 
the host(s).

And if wooden recorder music is your jam, I know a kid who will do it for an ice cream cone.
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Welcome Home to
the Suburbs

by Nancy Burger

“I had a fire in my belly,” says Jill Kalman, interior designer and host of the Welcome Home to 
the Suburbs podcast, when asked what got her motivated. 

“There were so many topics I wanted to cover, but I preferred to talk instead of blog,” she says, 
noting that the writing process seemed cumbersome and unappealing. “Besides,” she notes, 
“there are so many blogs out there, and I think people have a short attention span. Hearing 
my voice allows the audience to connect with me in a different way, a way that’s slightly more 
personal.” At the same time, Jill was inspired by the podcast of the business coach she was 
working with at the time. “I knew it was something I really wanted to do.”

As her podcast title suggests, Jill targets listeners who are transitioning from city to suburban 
life. “It’s not just about design,” she says, her voice warm and filled with enthusiasm, “I try to 
address a lot of different things that affect people 
when they move. It’s about all different facets of 
creating your space and getting settled into your 
new life. It’s about the psychology of home and 
lifestyle. Yes, it can be overwhelming to furnish a 
new home. But it can also be overwhelming to nav-
igate a new community.” 

Jill wanted to bring her own perspective to inte-
rior design: She believes strongly that everyone 
should be able to create a beautiful and comfort-
able home, no matter what budget they’re work-
ing with, without feeling intimidated. She quips, “I 
don’t like all the snobby and intimidating stuff. I 
don’t want to deal with any of that.” It’s a perspec-
tive that transcends to her podcast, which covers 
topics ranging from how to introduce a new dog 
to the home, radical self-love, creating custom pil-
lows, even navigating your kids’ sleep disruption. 
“I wanted it to be organic, to flow like a conversa-
tion,” Jill notes, “so the listener feels like they’re 
having a cup of coffee with me.”

Having surpassed 10,000 downloads since the first episode in April 2020, Jill’s audience seems 
to like the brew. She smiles at the milestone but isn’t ready to rest on her laurels just yet. “It’s a 
start,” she says before adding, “and it’s the most exciting thing I’m doing in my business.”

For anyone considering dipping a toe into podcasting, Jill encourages taking a leap of faith. 
“No one taught me,” she recalls, noting that she got equipment suggestions from her coach but 
advocates for getting curious, asking questions, and seeing what other podcasters are doing.
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For those allowing jitters to get in their way, Jill’s advice is clear: “Any fears you have,” she 
says, “set them aside. Don’t let them win.” She recalls how much she hated public speaking but 
wouldn’t let it stop her. “When I started the podcast, people told me how natural I sounded and 
what a great radio voice I have. I’m not saying that to brag, but to explain that at the beginning, 
the voices in my head were, ‘my voice is going to sound bad, I’m going to sound stupid.’ And 
now, this podcast has become a natural extension of me.” 

For new podcasters, Jill offers the following tips:
 5 Talk about something you’re passionate about. Even if there are countless other pod-

casts on the same topic, you’ll do it your way, she says. Still, she suggests doing your 
homework so you can differentiate a bit.

 5 Keep a running list of topic ideas before you launch the first episode. Once hosts get 
busy with the day-to-day requirements of running a podcast, it can be helpful to have 
an inventory of topic ideas to choose from. 

 5 Get an editor. “It’s critical and worth every dollar,” she says, adding that this present-
ed her biggest challenge when starting out. “Doing your own editing is a huge under-
taking. Once you have an editor, you just have to do the recording and then can send 
it off to them to take care of everything. They can add in mid-reel announcements or 
promotions, intros, outros and show notes. It makes a huge difference, and the sound 
quality is much more professional.” To find an editor, Jill suggests word-of-mouth 
referrals to ensure that you find the right fit—someone that understands what you’re 
trying to do and can adapt to your rhythm and vibe.  

 5 Be natural and down-to-earth. “I think an organic approach makes the podcast more 
appealing and draws listeners in.” 

 5 Make it easy.  Jill suggests having a clickable button on your website so visitors can 
easily raise their hand to become a guest on your podcast. “People may come to you 
with an idea that you haven’t even thought of. You can always say no, but often it can 
offer a unique angle that would be interesting for your audience.”

 5 Include episodes with guests as well as solo (when only 
the host speaks). “I think it’s nice to mix things up.” 

 5 Know your audience. “Knowing the challenges that they 
are facing is important. And that really comes from listen-
ing.”

 5 It’s your show. “I went into this not really understanding 
that I could design it any way I want. Keep in mind, it’s your 
show and you have control of it.”

In the early days of her podcast, Jill had to seek out guests, 
but now people reach out to her requesting to be inter-
viewed. Once she identifies a potential guest, Jill sched-
ules a brief phone call to establish talking points for the 
episode. “You want to keep things conversational, not too 
rigid.” 
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The format also lends itself to making inexperienced 
podcast guests more comfortable. “Sometimes people 
are nervous if they haven’t appeared on many podcasts, 
and my format seems to help them get more comfort-
able.”

Before recording an episode, Jill provides each guest 
a packet of instructions that includes helpful tips and 
talking points. “We offer all the specifics and logistics, 
so they know what platform to meet us on, how to cut 
down background noise, etc. It alleviates a lot of anxi-
ety for the guests and helps to ensure that the recording 
will go off without too many glitches.”

Jill reminds new podcasters that an audience doesn’t 
evolve overnight: “People have to understand that it 
takes time.”

When a new client approach’s Jill for her interior design 
services, she always asks how they learned of her ser-
vices. “We’re now starting to get some clients because they have heard the podcast. Over the 
last few months, it seems like we’ve gained some momentum.”

At the beginning (in April 2020), Jill was airing episodes weekly, but recalls, “Weekly became 
a heavy lift, so I switched to bi-weekly, which is much more comfortable. That’s the thing: You 
can do what you want. It’s your show.” She says the shift in cadence hasn’t negatively impacted 
her following. On the contrary, she notes, there’s been an uptick—maybe because it’s easier 
for listeners to tune in to every episode. She offers the following tips for helping the promotion 
process along: 

* Send out supporting emails to your list for every new podcast episode. 
* Promote new episodes on all social media platforms--not just the day of, but for the 

entire week.
* Include show notes with links (which a good editor will provide).
* Treat earlier episodes as a “library” and refer to them when appropriate.

Jill’s vision is for listeners “to get to know me, that I’m here to bring them valuable, free, help-
ful information. I want them to have a connection with me no matter what path I take with my 
business.” If you’re thinking about podcasting, Jill says, “don’t wait around. If there’s something 
you’re passionate about and you have experience in it, you’re going to help an audience that 
needs to hear it.”

Her final tip: “Just jump.”
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Puffcast
by Kathy Barron

“What’s your house?” That was the first question Julianna Coughlin, cohost of Puffcast pod-
cast, asked me when I mentioned I’ve read all of the Harry Potter books. This bit of information, 
along with your Patronus and style of wand, is vital to her and her cohost, Melanie Silvennoinen. 
It’s a way for them to get to know you better and invite you into their world of Harry Potter. If 
you don’t know your house (like me), they act as the Sorting Hat, so you aren’t left houseless. 
After further investigation, Julianna decided I was a Slytherin. I immediately defended myself 
because the House of Slytherin has a reputation of being evil. Julianna assured me that Slyther-
in isn’t associated with villainous characters. Those who are placed in Slytherin have traits such 
as ambition, resourcefulness, determination, and cleverness. Knowing that definitely eased my 
mind enough to continue with the interview.

Even though Julianna and Melanie live half a world 
apart from each other (US and Finland) and have 
never met in person, they have become best friends. 
They met while working on a different podcast, real-
ized that they were both Hufflepuffs, and loved the 
movie series Fantastic Beasts. Melanie jokingly sug-
gested they do a Hufflepuff themed podcast and a 
month later, Puffcast was officially launched. “When 
we started the podcast, we were not super close 
friends, but Mel is literally my best friend now,” says 
Julianna. “It’s fun for us to go back and listen to the 
episodes because you can hear our friendship pro-
gressing as it goes on. I can’t even imagine my life 
without Mel now so it’s kind of fun that we just took 
that little leap about two years ago.” The two will be 
meeting in person for the first time later this year and 
according to Melanie “it’s probably going to involve 
a lot of crying and hanging onto each other for the 
whole week.” 

Like many podcasters, recording their first episode 
had its challenges. They were very nervous because 
they had never done any extensive podcast recording before, and the audio quality wasn’t the 
greatest. With any new beginning, they were finding their way of how to build it up. The evolu-
tion they have experienced in the two years since starting hasn’t only been with the technical 
aspect of the podcast. It has been a growing process for both Julianna and Melanie. “When we 
started this, Mel was a lot more shy than she is right now and was just way more hesitant about 
things. She has opened up quite a lot. I’m really impressed with how much she has grown as 
like a human being and as a podcaster. I’m really proud of her,” says Julianna. Their passion 
for Harry Potter, Fantastic Beasts, and the magical world in general brought them together. “…
forming this bond and just growing together, this friendship and the podcast is basically our 
happy place,” adds Melanie. They want everyone to be their friends and feel welcome in their

Pizza Wizzard



46
Julianna Coughlin

“Harry Potter Happy Place.” Julianna puts spells 
on the stickers and friendship bracelets she sends 
out to people she meets through the podcast, so 
they will never stop being their friends. Not really. 
“We are very much driven to building up a commu-
nity of people, bringing them together, making new 
friends, spreading some joy and love as much as 
we can and do some good with it as well,” adds 
Melanie. “Give people a place where they can 
come and just enjoy these stories and just be silly 
and have fun.”

As part of their Patreon, Julianna and Melanie give 
a monthly donation to a charity that is important 
to their listeners. “The charity means something to 
our Patrons, and we want to include them as much 
as we can. It’s nice to find different charities around the world. It makes it more personal.” For 
their podiversary last year, they raised over $700 for WAVAW Rape Crisis Center. “They are fab-
ulous and the people who work for them are the nicest people in the entire world and a joy to 
work with,” says Julianna. “We want to increase the amount of good that we can do with the 
small platform that we do have.” One of their rewards for people who donate is a personalized 
greeting from the Pizza Wizard (Julianna’s alter ego). He even has his own set of headphones 
for podcasting. The co-hosts are celebrating their two year podiversary in March with another 
live streaming charity event.

A challenge that Julianna and Melanie face is getting seen in the vast sea of Harry Potter pod-
casts. Although they are growing slowly and steadily, there are moments when they wish their 
growth would happen faster. “We are so driven to make connections and build these friendships 
when we get to know someone, you automatically get to know this person and this person; it’s 
like a domino effect,” says Melanie. “In the end, for me personally, it doesn’t matter how many 
people we have that are listening because we are doing this for us. The friends that we have al-

ready made, we treasure them so much. Of course 
it would be nice to reach more people and grow the 
community even more and do even more good with 
that as well.” They would also like to collaborate 
with more podcasters to spread the good word of 
the Hufflepuffs. 

They want women who are thinking about starting 
a podcast to go for it because the only way to get 
experience is to dive in and do it. But, don’t ex-
pect to be perfect right away, they advise. Growth 
is part of the process and there are plenty of other 
women podcasters out there who are experienc-
ing the same thing. “We’ve definitely been learning 
as we’re growing and I’d say if you’re passionate 
about it, there’s probably at least a couple of other 
people who are passionate about it too,” says Juli-
anna. Finding someone to do the podcast with may 
help if you don’t feel comfortable or confident 
enough to do it on your own.
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Melanie Silvennoinen

The co-hosts aren’t afraid to ask people to 
guest on their podcast. They don’t care how 
famous the person is, if it’s someone they 
want to be on the show, they simply ask. A 
couple big names like Jon Campling (Death 
Eater who stopped the Hogwart’s Express), 
James Payton (played Frank Longbottom), 
and Andre Wilson of Wilson’s Wands have 
been guests on the show. They recently inter-
viewed two players from the Hufflepuff team 
who competed in (and won) the Harry Potter: 
Hogwarts Tournament of Houses which aired 
on TBS last fall.

“We are happy to talk with anyone and every-
one, no matter what role they have played, 
if they are doing crafts online or doing Har-
ry Potter related things, we want to talk with 
every single person because everyone has a 
story,” Melanie explains. They meet a lot of in-
teresting people; some on the spot during IG 
Lives and those totally unexpected like some 
of the cast of Puffs the Play. “We are still a 
comparatively small podcast especially in the Harry Potter community because there are a vast 
amount of podcasts dedicated to Harry Potter. We have had some great people on our podcast 
where I constantly ask myself how did we manage that because we’re such a small podcast,” 
says Melanie. Spoiler alert: Jon has asked to come back on the show to play his guitar. “The 
vibe that I put off is just like I’m really here to have a conversation and to treat everyone like 
they’re my friend already when they come onto the podcast,” says Julianna. “And anyone who 
knows what a Hufflepuff stands for, we are friendly, open, warm hearted people who just want 
to be your friend,” adds Melanie.

One thing they want people to know is that it takes the same amount of energy to be nice as it 
does to be mean, so go and be nice to someone and make their day.

And then go listen to Puffcast, slide into their DMs, and become their best friend for life.
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When Steph Bilodeau and Emma Heimbecker met ten years ago while working at a recre-
ation center, little did they know that they’d be hosting a podcast together. It all started when 
Emma “made the grave mistake” of telling Steph she was thinking of starting a podcast with 
another friend. Steph was not having it, and so they decided to start one together about the 
supernatural (aka creepy things). 

One thing that sets Creepy Vibes Only apart from other podcasts is that both hosts don’t 
always agree when it comes to the supernatural. Steph explains, “I am the true believer, and 
Emma is very much a skeptic. She’s a more rational part so we thought it’d be a fun combi-
nation for people to listen to.” So far that dynamic has been working for their podcast. “We 
tend to look at things from very different perspectives. Like Steph will talk about things like 
aliens coming in and kidnapping people from Alaska but I’m like or maybe it’s the fact that 
this is one of the world’s most dangerous 
wildernesses. We are good at poking each 
other in a way that is fun,” adds Emma. 

Their witty humor and sarcasm helps them 
cope with some of the darker content they 
talk about in their episodes. Bringing the 
podcast into their friendship has brought 
out their individual strengths which has 
complimented each other. “To me, it’s a 
podcast version of being a kid at a slumber 
party talking about ghosts,” says Emma. 
The hosts have discovered their roles in 
a natural progression; Steph is the more 
creative part of the show and takes care 
of social media and graphics while Emma 
is better with the technological tasks like 
being the editor. 

With French as her primary language (they 
both live in Ottawa, Canada), Steph has 
moments when she consults Emma to make sure what she is saying is correct. “The whole 
time I was trying to edit myself and make sure I didn’t say something wrong,” Steph ex-
plains. Although nerves are a natural thing when first starting a podcast, the hosts were 
worried about saying something that would hurt someone else’s feelings.“As a lifeguard, 
you’re used to crowd control, so you’re used to talking and directing hundreds of people and 
you’re only a team of four or five so that didn’t scare me,” Emma says. The thing that scared 
her the most was that listeners wouldn’t like them. Having that in the back of her mind got 
in the way of being truly authentic. The third episode (“Are you there Hat Man? It’s us, the 
Demons”) was the turning point for the hosts where they came into their own and started 
having some real fun. 

Creepy Vibes Only
by Kathy Barron
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Although they cover stories that are familiar, it’s important for them to cover Canadian hauntings 
and folklore because there are hidden stories that people haven’t heard before. In episode two 
(season two), Steph discusses one of her favorite topics, the Alaskan Triangle and Emma covers 
how to survive a zombie apocalypse. The episode is a great example of how the hosts banter 
back and forth and balance their skeptic and true believer personalities. 

Creepy Vibes Only will celebrate its one year podiversary in May. When asked how their podcast 
has grown, the hosts reveal that their social media following has gotten bigger and are finding 
ways to interact more with listeners. “We’ve kind of made listeners the third best friend in the 
room,” says Emma. “We want them to send us a message because we feel like we’re friends 
and we want to offer something that they want to hear,” adds Steph. In terms of content, they 
feel like they’ve started to find their niche and focus on the topics they are drawn to talk about. 
The hosts both have their own format of telling the stories; Emma likes making lists and quick 
sound bites while Steph has a very thorough, comprehensive approach to telling a story. It 
makes for a good balance and speaks to their personalities. They are starting to get into the 
collaboration aspect of podcasting and are in talks with doing two specials with other podcasts. 
The next step for Creepy Vibes Only is adding a video component to their episodes. They like 
the idea of having multiple options for listeners to tune in to their podcast. 

The hosts recommend every woman start a podcast if they’ve been thinking about it. They 
suggest grabbing a friend that you’re okay being vulnerable with and just go for it. “It wouldn’t 
have worked with Steph and I if we weren’t able to be like ‘Fuck, this is scary.’ Or if I’m having 
a shitty mental health day and I need time to put this off. We’re very supportive of each other,” 
explains Emma. Having a friend makes the process more exciting and fun. “Information is out 
there, don’t let the lack of knowledge stop you. I think we need a lot more women voices out 
there,” adds Steph. 

The podcast community has a lot of different groups on social media that first timers can join 
to get information and guidance. The hosts want women to shine their creativity and take the 

chance to do it. 

Every episode has been an opportunity for the 
hosts to build their confidence and become more 
comfortable with their voice. “It took me some time 
to give up the whole, ‘oh my God, people aren’t go-
ing to like listening to a French accent.’ And now it’s 
really more of a joke,” says Steph. One thing they 
wished they knew prior to starting their podcast is 
not having to worry about editing out every single 
sniffle or cough. 

As they look back at previous episodes, audio qual-
ity is another thing they wished they knew more 
about before recording their first episode. “I think 
it’s also cool for listeners to kind of see the progress 
themselves and the quality of the sound. They’re 
seeing that we’re taking this seriously as much as it 
is a fun project for us,” adds Steph. The hosts hav-
en’t had any negative feedback from listeners. “I’m 
kind of excited for our first hater. That’s when
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Stephanie Bilodeau

you know you’ve made it,” quips Emma. 
They’d like their listeners to be more vocal 
and let them know what they like and what 
they don’t like. 

Steph and Emma find that there’s a lot of 
grouping in the podcast community. They are 
realizing that when men have their own pod-
cast, they stand out. Whereas women tend to 
mesh together. They have found it a bit diffi-
cult to pierce through that curtain. Steph ex-
plains, “We are really trying to show that we’re 
different by pushing through and getting our 
stuff out there.” The hosts want to stand out 
because of their unique take on the creepy 
topics they cover.

One thing that they are passionate about is 
highlighting charities around the country that 
they find interesting and needed. Steph and Emma want to bring the attention to these charities 
through their podcast and social media. 

Steph and Emma would like the future of women podcasters to become the norm. “We have so 
many great perspectives and we’re all celebrating each other and giving each other space for 
all of our voices,” says Steph. She’d like to see women of color and trans women be more in the 
spotlight and not outliers. “There’s enough going on around women through men and through 
the way that women are conditioned by society. I’d like it to continue to grow into a safe space 
for expression and creativity,” adds Emma. They want to help people with their self confidence 
because by helping others, they also help themselves. 

It’s very important for listeners to know that Creepy Vibes Only is a safe space to listen and get 
away from the world’s problems. Emma states, “If you’re listening to the podcast, you’re the 
third best friend in the room and we’re talking directly to you. So leave your worries behind and 
come listen to some goofy, cool chicks.” 

And although it’s a creepy vibe, it’s also a good one.
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How Podcasters Celebrate
by Crystal Warren

Yum yum! Earth loves its sensual indulgences, so treat yourself with your favorite 
food, drink, or something from your Amazon wishlist! Or maybe, you need some time 
to ground outdoors, since you’ve been so work-oriented - did someone say hiking? If 
we’re really being honest though, Earth signs can have a hard time celebrating, so you 
might just be moving onto the next thing that needs to get checked off your to-do list, 
and that’s fine too!

Hey Podcasters! Can you believe it’s Women Who Podcast Magazine’s first anniversa-
ry? That calls for a celebration for all those who have been along for the journey! 

Earth
(Taurus, Virgo, Capricorn)

Air
(Gemini, Libra, Aquarius)

Social butterflies unite! Air loves to talk and share their experiences, so call up a friend 
and tell them the good news! Share your excitement on social media so others can 
learn about the magazine! Or maybe what you need is just a quiet night on the couch 
with a good book, a highlighter, and a journal to brainstorm your next big idea for a 
new podcast episode! Who said a little research can’t be fun?
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How Podcasters Celebrate

Water
(Cancer, Scorpio, Pisces)

Did someone say ‘Ommmm’? Water signs love their solitude so they can float through 
their inner world uninterrupted. Time to celebrate by being alone to cry, meditate, flow 
with a little yoga, or get lost in your wild imagination with some paint and a canvas. Or 
perhaps, you want to spend some time recharging and connecting with your intuitive 
side via an oracle deck, runes, or crystals. 

Fire
(Aries, Leo, Sagittarius)

TURN IT UP! Fire is all about passion, and celebrating like there is no tomorrow. They 
hardly need an excuse to celebrate because to them life is the party. Turn on your fa-
vorite song and have a dance party! Or maybe what you need is an outlet to channel all 
that excess, enthusiastic energy like a good ol’ fashioned sweaty, intense workout!

If you’re reading this, that means you! So how are you celebrating?! Not sure? Find 
your Sun sign below to get inspiration from the elements!
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Podcasting Trends 
for 2022

In 2021, the podcast industry exploded.

Ad dollars spent are up. Listener engagement is up. This year 12 million more people became 
podcast listeners. According to Edison Research’s The Infinite Dial telephone survey conducted 
in January 2022:

177 million people have ever listened to a podcast. 

38% have listened to a podcast in the last month.

26% have listened in the last week.

50% of those between the ages of 12-34 are monthly podcast listeners.

So, what does 2022 look like for the podcasting community?

Here are four predictions:

1. The entire internet will be a podcast.

Currently, podcasters make podcasts. However, the entire internet will be converted to audio 
and streamed on demand. Magazines are already converting their publications into podcasts 
using the text-to-speech technology. TV shows have been creating extra content for fans with 
podcasts and YouTube channels may strip the audio off of videos to distribute them as pod-
casts. Audiobooks are also getting in the game of offering limited series of podcast episodes.

2. Podcasters will continue to experiment with digital video for a while and then 
realize there’s no immediate need.

As many have already seen, podcasters are taking YouTube by storm by shooting their recording 
sessions and converting their audio episodes into video. It’s predicted that more experimenta-
tion with digital video will continue until podcasters realize there’s no immediate need for it. The 
additional investment that is needed for podcasters to video record podcast sessions may not 
see a worthy return on investment. Listeners frequently seek out podcasts specifically for the 
audio factor, allowing them to listen whenever and wherever they want, with or without a screen. 
What podcasters can experiment more with is the audio they are already collecting. According 
to industry leaders, audio is on the brink of technology and format innovations; binaural audio, 
social, audio, and geofenced audio are just some examples of these innovations.
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3. Discovery will level up.

Google, Facebook, and YouTube are some of the best content discovery tools available. As they 
put more and more podcast content onto their platforms, the more podcasting will benefit from 
the search and discovery tools these giants offer. Newsworthy podcast content will show up 
more often in search results giving people easier access.

4. The industry will tackle underrepresentation head-on.

iHeartMedia Digital Audio Group (who co-own The Black Effect and My Cultura) is already mak-
ing efforts in representing more BIPOC podcast creators. The fastest growing demographic of 
new podcast listeners is Latinx. According to Triton Podcast Metrics, networks like The Black 
Effect are showing nearly 80% of their listeners are Black. iHeartMedia Digital Audio Group has 
seen 23% of listeners are black and 21% are Latinx. 

Before the pandemic, people would listen during their commute to and from work. However, 
because many people have been working from home, they are experiencing screen fatigue and 
looking for ways to get their entertainment away from the computer. Audio recording is here to 
stay. It just may look a bit different than we are used to. 
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Women of Ambition
by Kathy Barron

As a voracious learner and stay-at-home mom, Alyssa Calder Hulme was looking for ways to 
get more intellectual and social stimulation while being at home with her children. Little did she 
know when she started listening to podcasts five years ago, that she would have one of her 
own. While listening to podcasts, she found a great way to learn from other women and meet 
people with whom she wouldn’t normally have the opportunity to meet. Alyssa heard other 
people’s perspectives and stories which expanded her ability to empathize with them. A little 
over a year ago, she realized that she wanted to network with amazing women and contribute 
something to the world that would be lasting for her children. With the reality of still being in the 
middle of a pandemic, Alyssa couldn’t walk up to a stranger and ask them to lunch or coffee. 

She was at a point in her life where she was doing a lot of personal growth and recognized that 
ambition was part of who she was and the shame that surrounded it. And she totally owns it. Her 
podcast, Women of Ambition, connected her with 
women who fit the same mold. “I am a very in-
tense personality and you meet me casually, and I 
want to go deep really fast and podcasting allows 
me to be able to do that and guide the conversa-
tion,” says Alyssa. She sees podcasting as a self-
ish move on her part because she can ask all of 
her questions as she’s trying to accept and know 
parts of herself. She adds, “The women have been 
so generous with their time and with their stories; 
they’ve been really vulnerable.” Through this pro-
cess of learning about herself, she wants Wom-
en of Ambition to be a place where other women, 
who maybe aren’t living fully into themselves, feel 
accepted. 

Her first episode featured a friend of hers who 
decided to start a baking business on the side 
(she’s also a flight attendant). Alyssa was inspired 
by other women rallying around this friend to help 
her succeed. “There was no shame holding her 
back or telling her to live smaller,” she adds. This 
story got Alyssa thinking about how society sees 
ambitious women and decided to survey people 
in her life to get their perspective on whether they thought ambition was positive or negative. 
“These are people I know really well so I know they are ambitious but they would not self identify 
that way because they had this negative stigma,” Alyssa explains. This made her realize that 
she wasn’t alone and wanted to interview more women about the topic. She also wanted wom-
en to know that they get to decide how they apply that trait, and they don’t need permission to 
be ambitious. “I want to be an example of self discovery and owning this part of me (living into 
that ambition) and being raw, imperfect, and still move forward toward my goals,” she adds. 
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Alyssa describes taking her first step into 
podcasting like the Indiana Jones invisi-
ble bridge scene. Once she took that step 
for the “invisible bridge” to appear, the 
show gained momentum, and she found 
herself being supported and encouraged 
by the women in her life. 

She realized that she likes to work in 
spurts which aligns with being able to re-
charge her creativity. That creativity has 
helped in the evolution of the podcast 
and, for season two, she wants to focus 
on the different steps for building ambi-
tion. Alyssa explains, “So recognizing it 
within yourself, what’s the story of recognizing it; accepting it and stepping into that space; and 
then refining it and living with it long term.” She feels these steps are critical because she has 
seen them in herself and in the women she has interviewed. Based on her personal experience, 
Alyssa feels that men aren’t taught to support the goals and aspirations of women. She wants 
to start a conversation about this and other challenges that women face so they don’t feel alone 
in their journey. “A lot of women can’t recognize that they have been shamed for who they are; 
they just reject that part of themselves. I want to provide a safe community and place to explore 
those ideas,” she adds. Alyssa is in the process of applying to get her degree in sociology to 
take this study of women and ambition in a scientific direction. 

When asked about some challenges she’s faced as a women podcaster, Alyssa feels, as a 
stay-at-home mom, people put her in a box and assume she doesn’t have much to contribute 
or insights to add. She’s been taught to make herself smaller, and podcasting has amplified her 
voice on every level. “When I do speak based off my experience, based off of the interactions 
I’ve had with others, sometimes that shocks men, in particular, sometimes it makes other wom-
en embarrassed that I would use my voice and claim space for it, advertise it, share it, and ask 

people to listen to me,” she explains. Grow-
ing up in a conservative religion with a lot of 
patriarchal issues and prescribed roles that 
are expected of women, Alyssa was held 
back in finding out who she is, but is now 
going through the process of getting rid of 
those beliefs.

Even though it makes Alyssa uncomfortable 
at times, she is moving forward and doing 
it anyway. She is also okay with other peo-
ple’s discomfort. Especially men who think 
they are in positions of power and feel their 
approval matters, until it doesn’t (because it 
doesn’t). She explains, “they [men] get up-
set and have a response to me and I have 
to be like yes that’s your response and I’m 
doing it anyway. Whereas if I was a man they 
wouldn’t try to tell me what to do and 
there would be a lot less kickback. 
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The audacity of me thinking that I have some-
thing to contribute to the world. The shock of 
that is going to be a lot less if I just had a pe-
nis.” Alyssa is passionate about letting peo-
ple around her know that she gets to be here 
and she’s going to speak up for the women 
who don’t feel safe to do so.

She’s willing to give some of the space she is 
taking up to make more space for those wom-
en. “I’m a disruptor. I’m an instigator. I poke 
the bear. It’s exhausting at times, but it allows 
other women to show up in their full self and 
it makes more space for people,” she adds. 

A favorite episode of her podcast is when she 
interviewed Natalie Willes, The Baby Sleep 
Trainer (S2:E9), who was one of the first sleep 
consultants online and one of the first to of-
fer coaching virtually. Natalie is someone that 
Alyssa respects, admires, and who has a fan-
tastic story to tell. She loves it when an inter-
view takes her and her guest in a totally new 
direction and she gets to discover new things 
about them. Part of her conversation with Na-
talie was about her spouse and their relationship which created a new segment for season two 
called “ambitious relationships.” 

Alyssa seeks to make intentional choices and not just achieve for achievement”s sake. She 
wants to do things that are in alignment with who she is and who she is becoming. One thing 
she’d like for women podcasters is for them to get paid and have their show content recognized 
for what it is. She explains, “I would like to have more deconstruction of patriarchy and giving 
women credit for what they’re creating, their thoughts, and their contributions. Lifting them up 
and giving them places to speak with authority and with full compensation.” 

Like many women podcasters, Alyssa is creating her podcast because she was drawn to create 
it. She would like it to be more sustainable because women have a lot to contribute and deserve 
to have their voices heard on a more regular basis. 
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Pier 54
A General Hospital Fan Podcast

by Natalie Boero

Kids today will never know the joy of wasting summer days watching soap operas or rushing 
home from school just in time to catch a Friday cliffhanger or, even better, getting home to pop 
a well-worn VHS tape out of the VCR and discover that the hour and a half trying to figure out 
how to set the machine to record your favorite soap actually worked for once! The heyday of the 
network soap opera has given way to streaming video, online games, and social media. BUT, 
according Amanda and Shannon, creators and co-hosts of Pier 54, A General Hospital Podcast, 
soaps may be down, but they are not out, especially their favorite soap, ABC’s “General Hospi-
tal”. “General Hospital” premiered in 1963 and is currently in its fifty-ninth season and Amanda 
and Shannon, currently in the third year of their podcast, are helping bring the fictional town of 
Port Charles and its denizens into the twenty first century! 

Friends for 10 years, Amanda and Shannon 
first met in a girl scout meeting. Shannon 
casually mentioned needing to get home to 
watch “General Hospital” and according to 
Amanda, “I almost attacked her”. They went 
on to discover they had each been watching 
“General Hospital” since they were kids, and 
thus began an epic “General Hospital” text 
thread between new friends.

As their “General Hospital” text thread grew, 
Shannon and Amanda joked about starting a 
podcast. Indeed, Shannon, whose husband 
has a wrestling podcast, knew something 
about the podcasting process and was an 
also an avid podcast listener (Amanda, on the 
other hand, had never even listened to a podcast!). The friends joked about how much fun they 
would recording a “General Hospital” podcast, but both women doubted anyone would listen 
to it. They decided to do it anyway...just for fun. They were definitely wrong about finding an 
audience; soaps may have moved from the mainstream to the niche and nostalgic, but there 
were plenty of people who were excited to keep current on, rehash, and overanalyze “General 
Hospital” with two super fans.

Amanda and Shannon chose to name the podcast, Pier 54 after the fictional waterfront setting 
in the fictional town of Port Charles. As anyone familiar with the genre will know, every soap 
opera has a waterfront setting much of the show’s action goes down... In addition to a carefully 
chosen name, Shannon and Amanda were also intentional about the release date of their first 
episode. Shannon recalls, “When we decided to do the podcast, it was March 2019 and be-
cause I’m kind of a really big dork I realized that April 1st 1963 was the date ‘General Hospital’ 
first premiered, so we really gunned it and coordinated the launch of our podcast to coincide 
with the date ‘General Hospital’ debuted.”
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The first episode of Pier 54 was a “recap” episode in which the hosts recap that week’s ‘General 
Hospital’ episodes. Soon, Shannon began to feel like they should add another weekly episode 
in the style of her favorite podcast My Favorite Murder. As “General Hospital” has been on the 
air for close to sixty years, Shannon and Amanda decided to add a second weekly episode they 
call the “Port Charles 411” to, as Shannon put it, “talk about storyline backgrounds and the 
evolution of characters.” Shannon and Amanda manage an episode schedule most podcasters 
would find daunting (especially those like Shannon and Amanda who are also parents and work-
ing regular jobs!) The Pier 54 ladies release two episodes every week...over 300 episodes so far, 
recording both of their weekly episodes on Sundays. Amanda explains, “We record every Sun-
day, and we try to do everything at once. Both of our families know that Sunday is our day for 
recording and we aren’t as available to them.” Shannon and Amanda then release their weekly 
“recap” episode Mondays and, on Thursdays they release “Port Charles 411”. 

The biggest change in starting the podcast is that the hosts no longer text or talk about “Gener-
al Hospital” episodes during the week so that they talk about them for the first time during their 
recordings. Shannon explains, “I think our biggest thing for the recap is that we stopped talking 
about the show during the week. We don’t script our episodes, every bit of our conversation re-
garding the recap is 100% unplanned.” They do work together to prepare for their “Port Charles 
411” episodes, often doing their research for those episodes on YouTube (where many “General 
Hospital” super fans have posted old VHS recordings of episodes), and mining social media 
groups for information. There is enough information out there that the Pier 54 ladies were able 
to do a 12-part episode on a single character! Shannon and Amanda take notes as they watch 
“General Hospital” throughout the week, but both agree Shannon takes the most copious and 
detailed episode notes (something Amanda sometimes lovingly teases her for). Shannon takes 
the gentle ribbing in stride, telling Amanda, “Well, not just you, a lot of people make fun of me 
for being so organized. And it’s because I know if I wasn’t and if I didn’t have my notebooks, 
my binders, or whatever, things wouldn’t get done.” Both ladies also agree that Shannon is the 
more organized of the pair and, given her greater familiarity with podcasts and podcasting, 
Shannon also handles the production and editing work for the podcast.

One of the most surprising things about having a podcast that grew out of their being “General 
Hospital” fans is that now they have fans! Amanda explains, “I think we still have a hard time 
accepting that we have fans. We’ll often ask for fan input, because some people have watched 
“General Hospital” longer than us or they remember different things. Then when we meet fans, 
and they’re like, ‘oh my gosh, I’m so excited to talk to you!’ Its’ pretty wild.” For Amanda, all 
she and Shannon are looking to do is meet other fans and, “have a conversation about ‘General 
Hospital’ and then, they go on and give us these wonderful compliments and talk about how 
much they love the podcast.” Shannon adds that, “...the biggest compliment that we get is that 

people listen and they feel like they’re listen-
ing to friends. Which is true, I mean, we legit 
just sit on my couch and do this, you know? 
It is really two friends sitting on the couch 
talking about ‘General Hospital.’

Most episodes of Pier 54 are just Shannon and 
Amanda, but they also do interview episodes 
where they interview fans, or even “General 
Hospital” cast members. While many actors 
tend to be difficult to access, soap actors 
have a reputation for being responsive to 
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Shannon Koch

Amanda Kimmell

fans and the hosts have had success reaching 
out to cast members. One highlight for Aman-
da came when, unbeknownst to her, Shannon 
contacted Cari Shayne, who played Karen 
Wexler, one of Amanda’s favorite characters 
in the early 1990s. Shannon reached out to 
Cari and surprised Amanda on her birthday 
by telling her that they would be interviewing 
Cari. According to Amanda, she was stunned 
and thrilled, but, “I think that was probably 
my worst interview because I was totally star-
struck the entire time!”

Shannon and Amanda are part of the “Gener-
al Hospital” community, but Shannon in particular is interested in becoming more a part of the 
podcast community and would like the chance to meet other podcasters in person. One thing 
Shannon is also interested in is helping new podcasters get their podcasts up and running. This 
interest really stemmed from helping out a couple of friends who recently started podcasts. 
Shannon explains, “I have two friends who started their own podcasts fairly recently and I was 
able to be a guest on both of their shows because they both just wanted to pick my brain about 
podcasting stuff.” She also sees feeling more a part of a podcast community as a way to pro-
cess and learn from mistakes. For example, Shannon says, “I like having support and just know-
ing that it’s not just me or us struggling with some element of podcasting.” She also expressed 
that she would like to see more support for women podcasters because “we [women] are most 
of the podcast listeners, but the most well-known podcasters are men, we need more visibility, 
more community.”

Asked what advice they would give women interested in podcasting, Shannon and Amanda rec-
ommend just diving in. Amanda suggests, “I think that you just have to go for it no matter what 
other people think. I know that when I first started doing it [the podcast], even my own family 
was like, ‘you’re going to do what?’, and ‘you’re going to talk about what?’” Amanda recalls get-
ting questions about who would actually listen to the podcast, and if it would be worth the time 
of making a podcast no one listened to. On the other hand, she also recalls having some very 
encouraging friends who helped her shut out the negative voices, “I had a couple of friends, 
that thought it was a great idea, they told me, ‘Yeah, that sounds like something you could do. 
You’ve always talked about and loved soaps. So why not try it and see what happens?’” Aman-
da adds, “if you make 10 episodes and it doesn’t go anywhere, you wasted a couple hours of 
your life, who cares? But if it does, imagine what you can accomplish.” Shannon pipes up in 
agreement, “Yup, look at us, we’ve now done 312 episodes.” Like “General Hospital” itself, 
Amanda and Shannon show no signs of slowing down with Pier 54. Keep your eyes peeled for 
them as someday they might show up at the Daytime Emmys to do red carpet interviews!
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Reinvention Rebels
by Punam Saxena

When we sat down to chat, I wasn’t sure what to expect. After all, Wendy Battles works in cy-
bersecurity at Yale University. Her work days are spent keeping the campus safe and secure 
for students, faculty, and staff. Cybersecurity is completely out of my wheelhouse. I understand 
almost nothing about her work. But as we began chatting, I realized that, while she loves her 
job, she has found another passion that has captured her attention and her heart—highlighting 
women in their 50s and beyond who have unapologetically reimagined their lives and pursued 
their dreams. 

Wendy is a soft-spoken, elegant, humorous, confident young woman in her 50s who exudes 
the characteristics many of us wish we could foster within ourselves. Maybe because she’s a 
dreamer. Maybe because she’s a rebel. Maybe because she’s just old enough to no longer care 
what others think. Maybe she cares passionately about giving women in their middle-age and 
beyond an unapologetic space to dive into their own power and share their strength with the 
world. In fact, Wendy Battles is all of these 
and more.

She knows that we all have some type of 
aspiration: to start a podcast, write a book, 
or become an Olympic athlete. And while 
the latter may be tough to achieve, Wendy 
claims our other goals may not be. Many 
women in their 50s and beyond often feel 
their destiny is set for them and that they 
cannot change the course of their lives. Her 
motto is, “Just get started.” 

She believes this should be everyone’s mot-
to. Women allow many factors to dictate 
their abilities, and Wendy is here to empower you to take your visions, your passions and bring 
them to a reality. She shares that an inspirational person is all that is needed to ignite that inter-
nal flame. Enter Reinvention Rebels. Reinvention Rebels shares stories about women who dare 
you to reimagine yourself with unlimited possibilities. 

After reading Package Your Genius by Amanda Miller Littlejohn in September 2019, Wendy was 
moved to give women a voice. Women 50 and beyond are accomplishing amazing feats and 
need the opportunity to share their stories. So, one day after a meditation session, she was 
compelled to use her talents as a voiceover actor to create the platform necessary to inspire 
others, a podcast. 

Like most of us though, she had no idea where to start. Which microphone? Host site? Editor? 
Thankfully, her colleague offered to edit her podcasts, but the rest she learned from research 
and trial and error. Again, like most of us. Her journey has been a grassroots effort that started 
with interviewing her bold and energetic 50+ friends who had reinvented themselves.
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Her guests range from a 61-year-old whiskey intern to a 56-year-old who launched her own 
beauty line to global marathoner who began her marathoning journey at 55 and is still running at 
71 to Carolyn, the 75-year-old, who began her modeling career at 71. A model at 71?! Can you 
imagine? Carolyn certainly did and has appeared in many ads in magazines, modeled all over 
the world, including the most fashion-forward place on earth – Paris! How did she do it? She 
decided to start wearing bold colors. People started complimenting her and then she walked 
into a local designer shop and asked to be considered as a model for their clothing line.

Wendy lights up when she speaks about her guests because each brings their passion, light, 
and energy into her world. They have overcome their own barriers to create their own unique 
version of themselves. She’s proud of them, their journey, and willingness to inspire others with 
their stories, but Carolyn blew her away with her no-nonsense attitude of, “Anything is possible!” 

Strangely enough, I now think I can be a model, too! 

That’s Reinvention Rebels goal: to inspire you to dream and dream big. Her episodes focus on 
inspiring stories, but there is one topic that is completely off limits. You’ve probably already 
guessed that it’s politics. Why? Wendy’s mission is about positive, uplifting stories and bringing 
women together. Politics does not fit this description as it’s more divisive now than in recent his-
tory. Of course, then, it begs the question of who Wendy’s dream guest is for her podcast. Mel 
Robbins, author of Take Control of Your Life and The High 5 Habit. She is a speaker and author 
who teaches skills such as self-empowerment and self-actualization. She learned these later in 
her life and has been sharing her powerful message since. Mel, if you’re reading this, Wendy has 
a spot for you on her calendar! 

As women, we all are looking for ways to amplify our voices. Podcasting is a wonderful way to 
share our passions. Wendy, though, wants to see more representation of women podcasters in 
our industry. Since we make up 2% of all podcasts, we have a lot of work to do! She would also 
like to see affordable opportunities for women to learn communication and podcasting skills. 
Wendy feels that we are a group of highly achieving, intelligent multi-taskers that need a sup-
port group to break down the process of podcasting into small, easily attainable goals. This will 
empower women to cross the hurdle of thinking about it and bring it to fruition. Once these chal-
lenges are tackled, she sees more opportunities to get women’s voices into the world, which in 
turn, will lead to monetization of our podcasts. Wendy is carving a path for women to 
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succeed. We just need to follow her lead. 

Yet, she faces the same challenges that 
most of us do. The work/life balance can 
be challenging. She cares for her elderly 
mother who lives nearby as well man-
aging her family life and, of course, her 
cybersecurity job. She admits it is a jug-
gling act. One that she is constantly ma-
neuvering to ensure she is as focused on 
her tasks as possible. And she still wants 
to find time to pursue her passion proj-
ect that she hopes will leave an everlast-
ing mark on women. 

As Reinvention Rebels is growing and becoming an indomitable force in the podcast world, 
Wendy has found a comfortable rhythm. Over the course of her podcast, her interviewing and 
listening skills have improved. And she’s even ventured out into solo episodes, which was a 
daunting task. Wendy says that women are great at telling other’s stories but not their own. She 
is finding a groove that works for her and her audience which has been well-received by her 
listeners. Her vision for her journey is long and lofty, as well as achievable. Wendy’s confident 
voice and methodical approach will ensure it. 

In 2022, she hopes to have systems in place to alleviate the parts of the podcast that are stress-
ful for her. There is a larger place for women’s voices, and she is determined to help them find 
it and shine. Along with spotlighting others, she has a few of her own impressive goals in the 
coming years. The first one is something we all are working on: increasing our audience and lis-
teners. Wendy has promised to share her secret when she attains that level. She also has a goal 
for the number daily engagement she would like for her website and podcast. She has promised 
to share this, too! Monetization and affiliate links are on her list of tasks to address as well. She 
has some ideas of how to attain this and is working through the process. Every podcast has a 
different niche and audience, so our sponsors must align with our podcast visions.

The last two things she wants to accomplish are pretty awesome as well. She is planning to ap-
ply to speak on a TEDx stage. She also sees herself leveraging her podcast into a Netflix series. 
She’s being bold and unapologetic in her pursuit of the best Wendy Battles and the stories she 
shares. Her voice matters. The women’s stories she shares matter. Empowering women is the 
only way to elevate our confidence and strength and provide the support we all need to become 
the person we dream to be.

If Carolyn can do it at 71, Wendy, you and I can do it now.
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Get Out of Your Head 
& Get Behind A Microphone

Have you been wanting to start your own podcast but every time you make that first step, you 
freeze? You are not alone. Our ego likes to get in our way when we move toward a goal. It tells us 
we aren’t good enough, we don’t have enough experience, or no one will listen anyway. Those 
voices in our head that ask “Who do you think you are?” need to be squashed and kept at bay 
constantly. 

For some people, talking into a microphone feels natural and they don’t miss a beat. However 
for other people, like myself, it feels like being in a mosh pit at a concert with a million people 
and you can’t find the exit fast enough. Starting a podcast doesn’t need to be a struggle. In fact, 
it’s fairly easy once you realize the mind games your head is playing. 

Below are challenges you may face when starting your own podcast. Every single podcaster 
out there has experienced one or all of these. Sometimes putting a name to our fears helps us 
conquer them and allows us to move closer toward our goals. 

Imposter Syndrome
Imposter syndrome arises when you believe you don’t have enough knowledge or skills, that 
you’re “inadequate,” despite evidence to the contrary.

We have all experienced this at least once in our lives whether at a new job or starting a podcast. 
If you have something you want to share with the world; a story, a skill, or if you want to learn 
about other people’s stories, you are enough. No one has all the answers. Keeping an open 
mind, continuing to be curious, and learning from others will help overcome imposter syndrome. 

Disliking the Sound of Your Voice
I haven’t met many people who enjoy listening to the sound of their own voice. After four years 
of podcasting, it’s still hard for me to listen to my episodes (and edit them every week!) but peo-
ple have commented on how calming and soothing my voice sounds to them. So, just know that 
this may be an uncomfortable feeling for you but your listeners may not feel the same.

Comparing Yourself to Other Podcasters
We live in a society where “Keeping Up With The Jones” is the norm. Social media exacerbates 
the comparison game and we end up feeling crappy about where we are in our lives and why 
we aren’t more successful. Focusing on yourself and staying in your own lane will keep you from 
comparing yourself to others. There’s only one YOU. What you have to say has never been said 
the way you are going to say it. The stories you have to share are unlike any stories that have 
been told. So grab that microphone and tell it like it is. 

by Kathy Barron
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Don’t Know Your “Why”
The first step in creating a podcast is knowing your “Why.” So, ask yourself why you want to 
start a podcast. The answer will help you choose a topic and format for your show. Do your best 
not to overthink it and go with what your instincts tell you. The great thing about a podcast is 
that you can pivot at any time as many times as is needed. So, if your first concept stops reso-
nating with you, you can always reinvent yourself and your show.

No Budget for Recording Equipment
It’s okay not to have a $200 microphone, $80 pair of headphones, and a $2,000 computer be-
fore starting your podcast. YOU DON’T NEED TO! Another great thing about podcasting is that 
you can improvise and DIY (do-it-yourself) when it comes to a recording studio and equipment. 
Many podcasters start out in their closet (and continue to this day!), use their phone and ear-
buds to record their episodes. Be creative and resourceful! Ask friends, family, or coworkers if 
they have a microphone you can borrow. Full disclosure: I have a microphone in my closet right 
now that isn’t being used. Don’t be afraid to reach out and ask for help.

Fear of Success
Sometimes getting what we want actually creates more fear and anxiety. There’s that feeling of 
“oh shit, now what do I do?” However, every step you take toward starting a podcast is a suc-
cess. Don’t wait until everything is “perfect.” Go in with an open mind and do the best you can 
with the tools and knowledge that you have available. Remember to reach out to the podcast 
community for support and encouragement. 

These challenges will come up over and over again as you move closer to starting a podcast 
and even after podcasting for many years. The only difference is that each time they rear their 
ugly heads, you’ll be able to quiet the chatter faster and for longer periods of time. 

So, the next time your ego shows up, stand your ground and yell “SIX FEET BACK!” 
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Civics & Coffee
by Kathy Barron

If you’re looking for a history lesson that is interesting, fun, and is delivered in short, bite sized 
episodes, Civics & Coffee podcast may be for you. Alycia Asai, host and historian, came up 
with the idea while talking with a friend in 2020 about all the events that were happening; the 
pandemic, the election, the murder of George Floyd and Black Lives Matter protests. “He made 
a comment along the lines of he didn’t like history and thought it was boring, but that he en-
joyed talking to me about history, and so I said to him, well but then you do like history. You just 
didn’t get the teacher or professor that got you hooked,” Alycia recalls. After that conversation, 
she thought about how she could share her love of history to busy adults who may not have 
had the best history teacher. She was lucky enough to have had an eighth grade teacher who 
was a great storyteller and made history relatable by discussing the hypocrisy of the founding 
fathers and calling them out on their bullshit. With training as her background, she has a knack 
for breaking complex issues down in a way that people understand. “I thought history can be 
pretty complex and boring if you don’t get it right. I thought about how do I do this to capture 
people who maybe aren’t into history,” she adds. 

Alycia decided short episodes that people could 
listen to while they enjoy their cup of coffee on a 
lazy Sunday morning or on their morning commute 
would be a good way to draw people in and get 
them interested in history. “I definitely try to find 
the aspects that people can relate to and find out 
what motivated someone like George Washington 
to decide to leave the continental army, what made 
them decide to go to the Constitutional Conven-
tion, all of these things,” Alycia says. Another prob-
lem the educational system has in regard to U.S. 
history is that it’s always focused on white men. 
“It ignores our indigenous population and minori-
ties, except to put them into catastrophic events 
like slavery and they were so much more than that. 
So I try to find the human story and really dive into 
the pieces of history that maybe people don’t know 
about,” she adds. 

Alycia’s process of deciding what topic to talk about both involves her own research and re-
quests from listeners. Going down rabbit holes while reading about a topic is a normal occur-
rence for her. Footnotes usually start that process and then it’s downhill from there. She stays 
flexible and picks the big moments of history that everybody knows about and also finds those 
stories that aren’t so popular, like how Alexander Hamilton and Aaron Burr were co-counsels in 
one of the first murder trials in the United States. Not everyone knows that they had a friend-
ship prior to the duel. Researching topics is a huge part of Civics & Coffee. “It’s a lot of reading 
books, a lot of trying to find as much as I possibly can, like primary source material. Other pod-
casters are great in terms of listing their sources,” Alycia says. “It’s a lot of trying to find that 
primary source material and then trying to sit back and figure out okay what do I have to say 
about this and why should anyone listen to what a random woman in California has to say 
about this piece of history.” 
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Her first episode “1492 Says Who” was a two take recording. “I spoke really, really fast and was 
very Ben Stein Bueller, Bueller; had no personality, had nothing like myself in it. I was like okay 
this was silly, and I saved it because maybe that’s just as good as I’m going to get. And then 
I had a glass of wine,” she quips. After recording the second, more relaxed version, she sent 
them to a friend, and they both agreed that the second version was the best. Her friend encour-
aged her to lean into her dorky self. Editing the episode was a whole other story as she was not 
knowledgeable and basically had to figure it all out herself. 

Since starting a year and a half ago, Alycia has learned a lot about editing, and with the growth 
of the podcast, she has incorporated guests on the show. She saw a prompt on social media 
asking who would be your all time favorite guest. “I had just mentioned a historian that I had 
just read her book and thought it was fabulous and she responded to my post and said to let 
her know when I’d like to have her on the podcast. I was so humbled. I was so nervous, and it 
wasn’t probably the best choice to do as your first, but she was very accommodating, and I was 
grateful to her,” Alycia says. “I love hearing the passion come from the people that I’m talking 
to, and they’re so knowledgeable and interesting to talk to.” Since that first nerve wracking in-
terview, she’s had a couple of guests on the show and would like to incorporate interviews more 
frequently.

Imposter syndrome was definitely felt by Alycia especially with all of the history podcasts al-
ready out there. She still has it to a certain extent especially when somebody retweets her 
posts. “I didn’t listen to a lot of history podcasts leading up to launching my show because 
knowing that I had imposter syndrome complex and knew if I did listen that I would be like ‘oh 
god, I’m not good enough. I’m not even going to try,’” she explains. In these moments, Alycia 
was mindful of how passionate she is about history and went in with the mindset that she would 
like to capture people who don’t consider themselves big history buff’s but may be interested 
in learning more. “I know that I’m a history dork and that’s not for everybody, so I think when I 
went into it I wanted to keep it where it’s just introducing people to the topic. And then just hope 
for the best and not get caught up in the stats stuff,” she adds. Alycia feels that even though 
other history podcasts talk about the same events, everyone has a different spin and a different 
approach and she has felt very supported by the history podcast community. 

Alycia has become more willing to take risks since starting her podcast. “At first I was all about 
the facts because I didn’t want anybody to think I was trying to put any kind of slant on anything. 

But just the facts were kind of boring, so I put a spin 
on it like why are we talking about this, why does it 
matter and what’s so important about this. So I think 
I’ve gotten a little bit more comfortable stretching 
my comfort zone.” It was important for Alycia to do 
a good job and get the facts straight because she 
has a huge respect for historians, authors, and the 
field of history. “My biggest fear was that I was go-
ing to do this for three weeks and find that it was 
way too difficult and that I wasn’t interested in it.” 
She did what all the blogs recommended and had 
a few episodes at the ready to publish when she 
launched in August 2020. The podcast has changed 
her in a way that has made her fall back in love with 
history because she has a consistent outlet to be a 
historian. 
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But despite the support she’s received, Alycia has 
noticed that women are held to a much different 
standard than men and hopes that podcasting will 
elevate voices that otherwise wouldn’t be heard. 
Podcast rankings are one example where Alycia has 
seen a difference between men and women hosted 
podcasts. “I’ve seen plenty of podcasts that aren’t 
my cup of tea, but they are male dominated and five 
stars across the board and like ‘this is the greatest 
podcast ever.’ And then you look at female driven 
ones and almost always it’s like 4.9 because they 
had a couple of three stars or two stars. And when 
you look at the feedback it’s ‘well, she’s just annoy-
ing.’ It’s like what’s annoying; was there something 
wrong with what she said, is it just the fact that a 
woman is speaking, what’s your issue.” She would 
also like to see women podcasters get more atten-
tion and have access to a more equitable playing 
field.

Her advice to women who want to start their own podcast? Believe in yourself and know that 
the podcast community is very supportive and encouraging. “So many people are so welcom-
ing, and don’t think that you can’t do it and don’t think that what you have to say isn’t import-
ant, because it is. I think again from a historical perspective, women have been told that their 
opinions don’t really matter and that they really shouldn’t have a voice, or they really shouldn’t 
participate in X, Y, Z because it’s a man’s game,” she says. Alycia would also mention that pod-
casting is a medium where you have control over how often you want to publish episodes, the 
topic you want to talk about, and how you want to contribute to society. “Somebody out there 
needs to hear whatever it is that you have to say,” she adds. One of the challenges that Alycia 
faces as a woman in podcasting is not thinking she’s smart enough or prepared enough. Alycia 
states, “Someone called me a historian once, and it was everything in my power to say ‘no, no 
I’m not a historian.’ And honestly, if you look at the word it’s someone that studies history so 
yeah, technically…I’m not a professional historian, but I like to study history all the time. That’s 
my jam.” 

One thing that Alycia loves the most about podcasting is hearing feedback from listeners. “I 
know I’m a big history dork, but if I can turn somebody into a big history nerd, then I’ve suc-
ceeded. For me personally, the relationships that I’ve been able to cultivate ever since entering 
this space, like, I’ve found my people.”

So, if you’re ready to learn about history the right way, Alycia is more than happy to be your 
docent.
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Show Up & Love
by Tina Jaramillo

Self love is active. It means accepting yourself fully. It means treating yourself with kindness. 
It means fostering your growth. And after Lorrine Patterson went through her own self love 
journey, she wanted to share not only her personal experience, but she wanted to share the 
experience of others, too. 

The idea for the Show Up and Love podcast, Lorrine explained, came from her memoir, Freeing 
Your Heart for Love, that explored challenges she faced within her own life. “After twenty-nine 
years, after three divorces, and not valuing and loving myself, I figured it out and I wrote a book 
about it,” she says. Lorrine revealed the deep, personal struggles she faced and expressed 
how she wanted to help others who may be facing similar life crises. She states, “I knew that I 
wanted to help somebody through my experiences to help them overcome their mental health 
struggles because my whole life I suffered from severe suicide depression.” She explained 
that it took her a long time to understand what love was. “I grew up in a home where my mom 
was mentally abusive and my dad was 
physically abusive, so I never had love 
as a very young child. And so I carried 
that into my adulthood. I made really 
bad decisions, mostly with men, and I 
was always looking for love in a man. I 
never knew what self love was. Nobody 
taught me. My mom was never around. 
I had to figure things out on my own.” 

And Lorrine did. The journey wasn’t an 
easy one though. She explained that 
when she was struggling, she didn’t 
know what she was suffering from and 
worried that she’d be labeled as crazy. 
“I didn’t know even back then what a stigma was. I didn’t even know what mental health was. I 
didn’t even know what I was suffering. I just knew that I was really sad,” she says.

After her third failed marriage she started working on herself. She explains, “I need[ed] to love 
me before I can love others, and that was the biggest lesson in my life. So it took me about 
twenty-nine years. That’s where the book came from.” Following the book, Lorrine wanted to do 
more, and that’s where the Show Up and Love came in as a platform to support and offer hope 
to those struggling with mental health.

But Show Up and Love is not Lorrine’s first podcast. She started as a co-host on the Knowledge 
to Inspire show. Her first podcast  explored a  range of topics and held interviews with special 
guests that included authors  and experts. However, Lorrine wanted to shift to mental health so 
that’s what she did. And while she’s just at about thirty episodes at the time of this interview, 
she has cultivated a following of listeners who have been inspired by her guests’ stories. And 
guests are not in short supply for Lorrine. When asked  how she finds guests for her show,  Lor-
rine explained that she rarely reaches out to guests and instead, the guests come to her. 
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But when she first started, she explained that she joined Clubhouse, a social app with audio 
chat rooms where folks can share ideas and expertise. Over time, she made connections on 
Clubhouse as well as through her instagram account. 

And those connections led to some amazing episodes. But, she doesn’t take any guest. “There’s 
people that want to spread more love into the world. That’s the kind of guests I look for, so I 
don’t just let everybody come on. I specifically asked them ‘do you have a story of self love’ or 
‘do you have a story of overcoming mental health struggles’ because that is really who I want to 
reach.” As a result, her shows have covered the gamut of topics from self love to inner peace to 
the healing power of music. So, when asked about an episode that resonated with her, she had 
trouble deciding because she’s had such a variety of people all with unique stories and from 
diverse backgrounds. She’s had Hollywood stars like Brianne Davis and her husband, Mark 
Yanni alongside CEOs and holistic healers like Karen Robinson and Leslie Dowling. For Lorrine 
it’s important to have a range of guests “to show people that mental health is everybody; it’s 
even people who make a lot of money.” One episode that resonates with Lorrine is her interview 
with twins Bianca and Dilara on Episode 12: Path to Happiness. She found the girls incredibly 
inspirational. The twins, who currently live in Canada but hail from Austria, create indie films and 
other endeavors at such a young age. They also talked about how they overcame some of their 
darker moments. It’s stories like these that Lorrine hopes will inspire her listeners. And as for a 
dream guest, Lorrine would love to have actor/director Tyler Perry on the show not only for his 
humor but also to have the opportunity to discuss his own struggles and how he’s overcome 
them. 

In order to prepare for her interviews Lorrine does her research on each guest and makes sure 
to customize questions to make it more personal. “I write questions, I customize them specif-
ically for each guest,” she said. But the last question is the same to all of her guests: “what is 
your show up and love inspirational message.” This question connects to the central purpose 
of her show which is to offer a hope and a path for listeners dealing with challenging life issues 
to find ways to self-heal. What started out as a way to get to know people became something 
more. “I want to really dig into their journey and I want to really help somebody listening who’s 
suffering from mental health.”
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Asked what advice she’d offer her-
self if she were to start the podcast 
over again, Lorrine explained that 
she’d like to “Learn more about the 
podcasting world. I think because 
I kind of just jumped in it and kind 
of did my own thing, which is not 
a bad thing, but networking more 
with more podcasters and getting 
ways to monetize…and having 
more interaction with people lis-
tening,” she says. 

Lorrine learned from her first pod-
cast as well. “We didn’t research 
our guests, so this time I knew better. I’m going to research. I’m going to know about them,” she 
says. Lorrine also talked about how she’s learned to handle the equipment and recording as-
pect more and more as she’s progressed. She stepped up her microphone to a Yeti and worked 
with a sound engineer who offered advice like plugging the headset into the microphone instead 
of the computer.  

Lorrine has come to understand that podcasting is for everyone and encourages anyone, espe-
cially women, to start one if so desired. “Your voice matters and just jump in and start it,” she 
advises. “There’s enough wealth to go around for. Just like the air we breathe, there’s enough 
air, there’s enough oxygen for everybody and the only competition is myself. I’m not in compe-
tition with anyone, especially women. I love uplifting women,” she continues.

Lorrine’s final advice: “if you can put in your mind that you can do whatever you want, you could 
do whatever you want. If it doesn’t work out, it’s just a detour directing you in the right direction, 
so I think. mindset is really key. If you can flip the script in your mind not to say negative things 
to yourself, you truly can lead a magical amazing life.”

And what an amazing life Lorrine has manifested. She’ll be featured on a billboard, she’s cre-
ated a nonprofit by the same name (Show Up and Love) which focuses on helping female ado-
lescents struggling with mental health concerns, and the podcast has recently been picked up 
as a TV show. To purchase a copy of Lorrine’s book Freeing Your Heart for Love, please go to 
freeingyourheartforlove.com.
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Teaching Tomorrow
by Natalie Boero

Celeste Kirsh, PhD student, former middle school teacher, mom, and creator and host of the 
podcast Teaching Tomorrow eats, sleeps, and breathes all things education. Celeste has long 
shared her thoughts, experiences, and ideas with and about teaching through her blog, which 
she started in 2012. In November 2018, Celeste took her passion for teachers and teaching to 
the airwaves and released her first episode of Teaching Tomorrow, a podcast she describes on 
her website as, “[A] project started as a way to give teachers easy access to inspiring, thought-
ful conversations about education that addresses authentic dilemmas that real educators face 
every day.” Indeed, since 2018, Teaching Tomorrow has hit on a wide variety of topics of interest 
to teachers including curriculum, leadership, classroom management, applying for jobs, and, in 
the last two years any number of pandemic-related episodes ranging from those centered on 
mental health to discussing various issues in online teaching, including what to do when your 
students won’t turn their Zoom cameras on.

For Celeste, like so many others, her journey as a podcaster started by first being a podcast 
listener. She started by listening to NPR podcasts like This American Life and quickly became 
obsessed with the genre. Podcasts especially ap-
pealed to Celeste as a listener because she felt 
like, “wow, I can listen to the world while I’m kind 
of going about my regular life or while I’m driv-
ing, or while I’m walking my dog, so slowly I be-
came obsessed with it.” As she dove more deeply 
into the world of podcasts, Celeste found herself 
seeking out shows created by, “regular people 
making content.” In particular, she became a reg-
ular listener of a podcast called Alli On The Run 
(Celeste is also an avid runner) in which another 
woman of a similar age was just out there talking 
about running. She recalls that it was at this point 
that she realized that a podcast, “... doesn’t have 
to be highly produced. It doesn’t have to have a 
lot of money behind it. This can literally just be 
somebody like me talking to other people... I was 
like, ‘I want this for teachers.’” Thus, Teaching To-
morrow was born.

Another impetus for starting the podcast was 
changes in Celeste’s life like the birth of her child. 
Celeste explains that she, “wanted to keep learning professionally”. But felt that her typical 
ways of doing that – going to in-person workshops, conferences and reading blogs, were things 
she no longer had time for when she found herself, “all of a sudden with a kid and a dog and 
teaching.” But, because she could listen to podcasts while running, driving, cooking etc, Ce-
leste felt like a way that she could continue learning professionally was to take conversations 
about teaching she was already having with friends and colleagues and share them with others 
in the form of a podcast. Celeste also felt that a podcast would allow her to contact and talk
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with people and share those conversations with others. Celeste recalls asking herself, “How 
can I share the kinds of conversations that I’m having with all these cool people with others? 
I wanted to write myself a permission, slip to call up people that I didn’t know and say, ‘can I 
interview about this? I read your book and I want to talk to you’ because without the podcast, 
that would just be kind of creepy.” 

Celeste recalls that in the beginning she learned about podcasting by re-creating what she 
liked from other podcasts. With the exception of occasional “solo-episodes” and some chang-
es in format, she has kept the structure of Teaching Tomorrow the same since 2018. Celeste 
describes the basic structure of her podcast as “classic,” which she describes as “a single 
interviewer podcast, with some opening music, a host introduction, the bulk of the episode is a 
conversation between two people, a final statement from the host, and some more music. From 
the get go Celeste has also kept the production of Teaching Tomorrow fairly simple as she knew 
that she wouldn’t have a lot of time or money to put into things like post-production and would 
be doing all of her own editing. 

In the fall of 2018, no one could have known what was coming for teachers in March 2020 and 
how the Covid-19 pandemic would upend education for teachers and students alike. For Ce-
leste, Teaching Tomorrow provided a lifeline of connection for her as she struggled to move 
her middle school classes online. Indeed, this need for connection and a desire to reach out to 
teachers inspired Celeste to move to a weekly-episode format because, “reaching out to peo-
ple and finding folks to talk to became this great project that actually gave me energy. So, on 
top of all the terrible virtual things, the podcast was the one thing last year that I felt nourished 
by; it made me realize now that when I’m not in an actual school environment, I need to seek 
out other ways of creating community, so I also dove a little deeper into teacher Instagram and 
found myself making more internet friends and many of those people have now been guests on 
the podcast.”

Speaking of guests, like many new podcasters, when Celeste first started Teaching Tomorrow, 
she found her guests through and among friends. However, in doing so, she noticed that most 

of her guests in her first season were other white 
women. As the podcast grew, Celeste found her-
self really wanting to intentionally diversify both 
her topics and her guests. Having long been dedi-
cated to taking an “anti-racist stance in [her] ped-
agogy” she pushed herself to move beyond her 
immediate school network and looked to some of 
the more diverse authors she was reading and to, 
“seek out people who think and do different work 
than I do and who have different identities than I 
do, people I also want to learn from.” Celeste is 
also trying to diversify her interviewees because, 
“I also know that my audience deserves to learn 
from them too. So, I will prioritize people of color. 
I’ll prioritize trans people. I’ve been trying to prior-
itize more indigenous voices on my podcast. I’m 
prioritizing any voice that I feel like has been in the 
margins for too long.” For Celeste, this is another 
way to live her values and to incorporate diversi-
ty, equity, and inclusion into everything she 
does. She has definitely found  a  community
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of listeners and teachers through social media, but, like 
so many podcasters who fit their podcast work in be-
tween jobs, parenting, and school, she feels like she has 
yet to find a community of other podcasters, particularly 
women podcasters. However, more recently Celeste has 
found herself seeking out other podcasters, “...trying to 
find the tribe, the tribe of people that I can ask questions 
to and people to share resources with.” She has begun 
to find more of those spaces (including this magazine!), 
but hasn’t felt like she fully has the time to engage given 
all the other things going on in her life. However, Celeste 
is encouraged by the existence and growth of various 
communities for women podcasters, as she put it, “...
even just knowing what supports are out there and what 
networks are out there, is amazing.” But for now, with a 
podcast, graduate school, and two small children, know-
ing what’s out there might have to be enough.

Celeste’s advice for new or aspiring podcasters is to just 
do it! She says, “you don’t have to start a business or 
start a podcast or start a blog in order to get like thou-
sands of followers, find your niche and find your 10 fol-
lowers and create content for those 10 people. And you 
learn and grow and you get better by doing it for those people, it’s for you. But it’s also for the 
smaller audience you can build, which is what the internet is great for.” The most important thing 
for aspiring podcasters is to know what their goal is, “...at the end of the day to know what your 
goal is when you start helps you be ok with it [your podcast] just being small.” Celeste reflects 
on the pressures of an “all-or-nothing culture” that says, “if you’re on Instagram, you should 
be an influencer and you should have 25,000 followers and you should be making money from 
all these different revenue sources. That is valid if that’s the game you’re in, but it’s also really 
valid to have 500 followers and to have four really good friends that you’re connecting with in 
that space and to have a podcast where you only have a few episodes and seven listeners, and 
you’re connecting really meaningfully with those seven people.”

Celeste definitely sees Teaching Tomorrow as a venture she will continue in some form well into 
the future, but is also aware that keeping the podcast going also means taking breaks when 
she needs to. As she summed it up, “It’s like the podcast is kind of like the car that I’m going 
through my life with. And the car is going to keep changing and keep getting like different things 
added into it as I go down the road.” Wherever the road leads, for Celeste, it will definitely lead 
somewhere that speaks to teachers and continues to amplify the voices of a diverse and ev-
er-changing education community.
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How A Podcast Can
Benefit Your Business

Podcasting has opened up a whole new world for marketers and business owners everywhere 
to reach their audience. More and more people are listening to podcasts and are buying prod-
ucts and servcies from ads on those shows. 

Is a podcast the right move for your business? Knowing who your target audience is key in an-
swering this question. Would they prefer to read a blog or listen to a podcast? Having an easy 
way to absorb information is important to them. 

Do you feel there is value in having a podcast for your business? Podcasting can open more 
ways of communicating with your audience and another path for them to buy what you are of-
fering. Where is the value for your customers? The content of your episode is of value to your 
customers. Make sure the quality of the content is relatable to your business and your listeners. 
You can provide expert advice, industry insight, or a more personable look into your business. 

Here are some benefits of having a podcast for your business:

Builds Your Brand
In the past, businesses marketed their product and/ or service by print ads, brick-and-mortar 
placement, word of mouth, or media advertising. Since the digital age has arrived, the possibli-
ties of reaching your audience are endless. Through the internet, businesses can reach people 
in areas of the world they never had access to. Blogs, digital advertising, websites, and now 
podcasting have become common ways to get products and services in front of an untouched 
market. 

Podcasts allow you to communicate (in your own voice) your knowledge and expertise, which in 
turn, builds your credibility. This platform is great for the legal, real estate, financial, and services 
industries. If you’re worried about sharing too many of your trade secrets to customers that they 
won’t need you anymore, have no fear. Customers don’t only want the knowledge they also 
want an experience when talking with businesses. As long as you give them that experience 
they crave, they’ll be a loyal customer forever.

Provides A Personal Connection
Podcasts are perfect for storytelling. Do they know the story of why you started your business  
and why you offer particular services? Having a more personal aspect will give customers the 
confidence they need to buy from you and feel comfortable telling their networks about your 
business.

Reach New Potential Customers
Are you looking to increase your customer base? Do you want to expand your reach?

by Kathy Barron
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A podcast has the potential to reach a different audience then the people reached through 
previous advertising and marketing campaigns. Different people listen to podcasts than read 
blogs. People can listen to a podcast while on their commute, exercising, and multi-tasking at 
home. Podcast directories list all podcasts giving you more exposure through searches. Being  
a guest on other podcasts will further increase exposure for your business.

Increase Website Traffice
You can attract people to your website via a podcast. You can also  promote the podcast by 
embedding the audio files and include show notes that include product/service links and other 
pertinent information. Updating your website with additional information will enhance the cus-
tomer’s experience and increase search results.

Low Production Costs
Producing a podcast is a low cost investment and the return on that investment may be worth 
the time and energy you put into creating it. All that is needed is inexpensive equipment (that 
you may already have) and a quiet room to record. 

Additional Income Opportunities
Other businesses that compliment what you are offering may become collaborators in your own 
business. As your podcast grows and more people listen, there’s an opportunity to bring on 
sponsors and paid advertising. 

Marketing on Social Media
With a podcast comes new ways to promote your business. Regular social media posts about 
your podcast episodes will draw new people and remind current customers about your busi-
ness. Tagging guests and encouraging cross-promotion will reach a whole other set of custom-
ers to your platforms. 

Podcasting and business go hand-in-hand. Once you get used to producing the show, it can be 
both gratifying and fun. So, stretch your legs and get out of your comfort zone. Doing business 
the same old way isn’t enough for your customers anymore. Podcasting allows you to elevate 
your business and give customers the experience they desire.
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You Talk Funny
by Crystal Warren

Have you ever heard an accent and wondered what is going on there? Well you’re not alone. 
Carrie Hardin asks herself questions like this all the time, mostly because of her job with coach-
ing accents to actors, but also because she’s naturally curious about why people talk the way 
they do - enter a new podcast idea.

Due to the pandemic, small company theaters were shut down preventing work, but Carrie 
decided to use it to her advantage, and in the fall of 2020, created a podcast called You Talk 
Funny. It started out as an outlet for her ample research as a Dialect Coach in Chicago theater. 
She shares, “COVID was shut down hard for theater. So I had a lot of creative energy and didn’t 
know where to put it.”. “There’s a lot of extra stuff I do that I’m like, ‘look at these eight pages of 
research on stuff that I think is really fun and interesting,’ but then I’m not going to give that to 
an actor because that doesn’t really help them at the end of the day,” says Carrie.

Carrie describes her job as a dialect coach for 
theater as “a mixture of acting, coaching, his-
torical linguistics, and a silly voice enthusiast. 
But also there’s so much more that goes into 
it that I really geek out over, but doesn’t make 
it necessarily into the part of the live show 
that people see,” says Carrie. “I often have 
to go on deep dives to figure out what ac-
cent makes sense historically, and would also 
make sense to an audience at the same time.” 
This is exactly why she decided to create a 
podcast, so she could share this information 
for anyone else who geeks out over language, 
like she does.

New listeners can expect a new episode each 
month covering a range of topics, such as lis-
tener questions, accents done poorly in en-
tertainment (like with Inventing Anna on Net-
flix), as well as general knowledge that sets 
the foundation for the show. Most importantly, she brings more of a worldview and big-picture 
perspective that helps break down the privilege of language use, and what we consider “cor-
rect,”speech-wise. 

Carrie shares that “as a professional I am sometimes approached as though I am the arbiter 
of correct speech. But there is a long, problematic history of what a dialect coach is - like that 
woman who corrects the way they talk, during the song in Singing In The Rain, is what a dialect 
coach used to be. And I mean, that is fun. It’s fun to be able to manipulate the way you speak. 
But it is also, racist, classist and sexist to arbitrate the way people are allowed to speak. That’s 
the opposite of what my job is, but I do have to fight against that a lot, where you might get a 
producer who says ‘they’re pronouncing that wrong’ - and I’m like, ‘well, they’re pronouncing it 
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in an accepted way.’ But there’s a long history of prescriptive speech and prescriptive grammar, 
where a big part of that is to knock out how accents naturally are because that whole variety of 
English is considered slang, for instance.”

However, rather than minimizing and diminishing certain speech patterns or traits because 
they’re unwanted or deemed incorrect, Carrie tries to shift the focus to dialect acquisition as a 
way to enhance and broaden actor skillsets, instead. She shares,“I’ll often get people, actors or 
not, who’ve been told to see a voice coach because of problems with their voice. And I’m not 
an ENT or a SLP. But about half of the people that I get, usually outside anybody, who’s not an 
actor, they’ll be like, ‘I have a lisp so I’ve been told to see a voice coach.’ And I was like, ‘you 
have a different way of speaking and I can understand you clearly, and it’s not a problem. Is this 
because you’re an actor and you want to have a bigger variety of ways that you can speak? 
So the main thing I would like any general listener to take away is an acceptance of their own 
speech variety, and to try to have a little bit more of an open mind when encountering someone 
else’s speech variety that is new to them.”

During a typical day of recording Carries admits, “It’s almost always just me. I have a couple 
early episodes where I have someone come on, or somebody comes and gives a sample. But 
it’s mostly just me and it’s scripted, which is also weird. It’s helpful that I have an acting back-
ground so I hope it’s not too dry,” Carrie laughs. The material by nature is not the funnest, but 
Carrie does an excellent job of finding a way to deliver it and making it interesting. Carrie shares, 
“that’s the needle I want to thread - where there’s a script with a little humor, but it’s not a com-
edy podcast.”

Now that her podcast is over a year old, Carrie shares, “it’s evolving and I don’t think I would 
change anything so far. The only thing is the first episode is a different style than the others, but 
I don’t regret making it because it’s more like vocal health, and how phonation and respiration 
happens. I think it is important to know, and it also touches on things that would actually keep 
you from being able to continue other work, and why you should take care of your voice. So it’s 
foundational for sure but not the preferred style.” For people who want a framework for the rest 
of the episodes, this is where she recommends starting when first listening.

Although, when asked what her favorite episode is, she replied “the one that I like the best from 
beginning to end, is a fun topic, and I think flows really 
nicely is about why pirates sound the way they do in 
entertainment. I really enjoy that one from beginning 
to end.”

Carries shares that her magic when coming up with ep-
isode ideas, “is mostly questions from listeners, and a 
lot of things that I already have. Either like rabbit holes, 
I’ve gone down, or things that have always bothered 
me. For instance, I’m from Indiana. And I was always 
like ’why are all these places named in French?’”

Some of the best feedback Carrie has gotten since 
starting the podcast, You Talk Funny, was when she 
did an episode on the accents of her native town, Chi-
cago, and hearing what the locals had to say. Carrie 
shares, “I got a lot of feedback, jokingly like ‘Oh, 
my God, I don’t want to sound like that.’ or ‘my
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grandma sounds like that, or, that’s why my 
family sounds like that.’”

However, Carrie would like to receive more 
pushback on some of her material. Carrie 
shares, “One time I got caught on something 
because I was lazy, and I thought I knew it, so I 
didn’t do the research. Big mistake. Especially 
with accents, they’re changing so much. How 
can you be an expert on all of them? Anyway, 
a listener contacted me and was like, ‘that’s 
not right.’ And I mentioned in the next episode 
that I was lazy, and I shouldn’t have done that. 
Big lesson learned.”

Simply put, regardless of the feedback, Carrie loves it all. At the end of the day, podcasting is 
rewarding enough on its own because it gives her an outlet for all of her research. She explains, 
“A lot of this work I think is a story. Like, I see a story in these notes and in these open web 
browsers. So it’s nice to have an outlet to tell that, and I don’t have to bore the production team. 
However, my biggest challenge is always time. I’m just very busy, which is why it’s only a month-
ly podcast. If I had more time, I would do them weekly, if I could.” 

With the amount of research Carrie puts into her work, the most impactful episode for her was 
actually the ones that make up the bulk of her coaching work. “Because I’m in the U.S, so much 
of the production work I do is coaching American actors on Received Pronunciation (British En-
glish). So I really enjoyed working on a series of episodes where American actors do bad British 
accents, and when British actors do bad U.S. accents. That was a lot of fun to do and hear the 
feedback,” she says.

As far as future plans for the podcast, Carrie explains “I don’t have a lot of specific ambitions, 
I just like doing it, so I hope people like listening to it. I do want to grow my listenership, but I 
don’t have to have millions of listeners. I understand it’s pretty niche and it might not be every-
body’s cup of tea, but I do try to make it available to everybody because I think that it’s more fun 
than it might sound on paper. However, I’m not looking for a top 10 on Apple or anything, but I’ll 
be happy when I get that hot top one hundred. I’m really happy with that.” 

So what do ya say, matey? Ready to learn why pirates sound the way they do in Pirates of the 
Caribbean, or why Julia Garner sounds like she’s combining 5 accents into one? Listen to You 
Talk Funny to find out. 
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by Kathy Barron

Radical Audacity
In Love and Life

When Tiphany Kane was told she had to tone down her passion and desire to create change 
in the work environment, she started to look for something else that would align more with her 
passion to be a change maker. One of those new habits was listening to podcasts. She found 
a podcaster who had a “How to Start a Podcast” course starting and Tiphany knew at that mo-
ment she needed to know more. “I love listening to podcasts…podcasts have changed my life 
and that’s what I want to do,” states Tiphany. Although she’s “a baby” in the podcasting world 
(she started her podcast in August 2021), it feels very natural to her. Initially, she thought the 
podcast would support her career path, but she quickly realized that what she actually enjoyed 
was coaching people. 

Life and Love After Divorce was Tiphany’s first podcast. Its mission was to support women who 
were in a difficult marriage, are going through a separation and/ or divorce, or having a diffi-
cult time moving forward after a divorce. Af-
ter sixty episodes, she decided to rebrand the 
podcast and go in a different direction. “The 
biggest change in my shift was allowing my-
self to learn about myself and what it was that 
I liked and feeling called to do; what people 
were asking me to do,” adds Tiphany. Giving 
herself permission to pivot was a huge step in 
creating her current podcast Radical Audacity 
In Love and Life. 

When asked if she felt like she failed or had 
regrets for starting the initial podcast, Tiph-
any responds, “Here’s the thing, I’ll probably 
change it again in the future at some point. 
There’s no rules with podcasting and if you 
look at major podcasters out there, they’ve 
pivoted so many times. And I think that’s hum-
bling for newbies; they feel it has be a cer-
tain way.” Although it may be overwhelming 
for some, she reiterates that as long as you’re 
consistent and in alignment with who you are, 
it’s nobody’s business how it’s done. She adds that women’s voices have been kept out of the 
history books for way too long and our stories need to be told. She feels podcasting is an easy 
way to get more women’s voices out into the world. 

Tiphany is inspired by women who face life challenges head-on, buck the system, and create 
something positive out of their experience. Whether it’s a breast cancer survivor who started an 
app to help women perform breast screenings or someone who lost their legs and went on
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to win at the Olympics, she wants to hear those stories. Tiphany explains, “I want to give per-
mission for people to live an audacious life. I’ve got the audacity to stop my corporate job, go 
out on my own and start a podcast. It’s those inspiring stories that keep us going.” She wants 
people to know that when life is difficult, it’s okay to shift and go down another path. With her 
podcast, Tiphany wants to be that support system for when people need encouragement or 
inspiration to take that first step in a new direction. 

She’s had many inspirational guests on her podcast and feels that being present can make or 
break an interview. It’s important for her to go into an interview without an agenda and let the 
conversation flow organically. There have been times where she walks away from a guest inter-
view with such amazement and wonder. She wishes she could talk longer with many of them. 

One interview that stands out for Tiphany is Brianne Davis. Brianne is the author of Secrets of a 
Hollywood Sex & Love Addict and the host of the Secret Life podcast. She also coaches people 
how to overcome sex and love addiction. “Brianne really showed me the power and the impact 
you can have when your whole reason is to really serve. There’s a freedom, once you share that 
deep dark secret, even if it’s anonymous, just sharing releases so much of a burden and that’s 
what she’s done with her life.” 

Although she’s had some amazing interviews with guests, there’s the other side of the coin...
the episode that she wished was never recorded. Tiphany explains, “It wasn’t like I wish I hadn’t 
recorded them. They just ended up not being in alignment with what I was doing at the time.” 
For many podcasters, sometimes getting caught up in the excitement of having someone be 
a guest on their show causes them to overlook the question of why they want them as a guest 
and what that person can bring to the show. So what do you do when this happens? “What they 
shared wasn’t in with my message so I reached out to both of them and said maybe we can 
record the episode again but have a different spin on this and talk about something a bit differ-
ent,” Tiphany adds. She wishes she had been a bit more careful with how she approached the 
collaboration and thought about it a little more carefully.

When asked what is the key thing that would make or 
break an interview, Tiphany says without hesitation “Be-
ing present.” She believes that if you go into the interview 
with a prescribed list of questions that have to be covered 
and have an agenda as to how the conversation should 
go, you’re not being fully present with the guest. “Then 
it tends to not be a very powerful interview. If you have 
a general idea of the topic you want to talk about and 
then you interview your guests and let the conversation 
flow,” she says. Tiphany recommends putting your ego 
aside and go deeper with the questions as the interview 
progresses. Doing your research is also key in having a 
successful conversation. Being prepared as much as you 
can will make the experience more enjoyable for you and 
your guest.

Tiphany has had a few interviews where she wishes she 
could have talked with the guest longer and ask more in-
depth questions. “I think you walk away from every inter-
view amazed at some of the information you get.
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You’re like ‘Wow’ I didn’t know the inter-
view would go there. If you’re not going 
to have a two or three hour long episode, 
there’s only so much you can dig into,” 
says Tiphany.

When Tiphany started her podcast, she 
was afraid to tell anybody about it. She 
even started a separate Instagram ac-
count so no one would know that she was 
trying it out. Looking back, she wished 
she hadn’t been so hesitant and had been 
more vulnerable sharing her excitement. 
Since starting Radical Audacity In Love 
and Life, she’s had many new opportunities and even more new friendships. 

Tiphany feels fortuntate to be able to surround herself with uplifting people. She experienced 
how welcoming the podcast community can be when she attended a conference just three 
months into having her podcast. That sense of community changed everything for Tiphany. The 
connections she made and being part of several podcast communities has helped her focus on 
her goals. 

Because of the connections Tiphany has made via her podcast, she and her partner, who has 
been in the audio business for twenty years as a voice and dialogue editor, decided to start 
a podcasting network together. She feels fortunate to be surrounded by uplifting, supportive 
people within the podcast community. She would like women podcasters to take the world by 
storm and have more stories told from the LGBTQIA and Native American communities. Tiphany 
would like podcasting to be more accessible for people who don’t have it in their budget to get 
started. She says, “I’d love to see a little more equality so it’s not just privileged voices that are 
out there, people that have the means to do it. And I’m putting myself in that bucket; I have the 
means.” Tiphany would love for everyone that has a message, a dream of getting their voice out 
there, to have the opportunity to do so regardless of their financial status.

Tiphany sees herself as a lifelong learner and is excited to be on this podcasting ride. She 
firmly believes that change is healthy, being flexible and going with the flow will help with those 
pivotal moments. She encourages all women to put themselves out there, say yes to life, and 
opportunities will unfold in front of them. “I think as women, we are gifted in connecting, seeing 
potential and the best in everyone. If we can use those gifts, we are unstoppable!”
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by Kathy Barron

Murderous Roots
In the last ten years, there has been an opportunity to learn more about our family lineage 
through genealogy. Many of us gathered this information mainly out of curiosity and in the pro-
cess have discovered more than what we bargained for. Many have  learned about our ances-
tors as well as those relatives that are still living but that we didn’t know existed. Not only has 
DNA reconnected long lost relatives, it has also helped in solving murder cases that have grown 
cold over the years. 

Denise Geelhart and Zelda Uvarovna, hosts of Murderous Roots podcast, have put a criminal 
twist on genealogy. Denise became interested in her family’s genealogy in 1997. She enjoyed 
it so much, she started researching family trees for other members of her family. Little did she 
know that creating family trees for others would be so much fun. She explains, “my sister’s 
mother-in-law…was thrilled, I mean to this day she’ll go ‘oh my gosh. Thank you so much. 
You’re such a blessing.’ Because I found pictures 
of her grandmother when she was young, this per-
son that she never knew and she’s just thrilled.” 
Denise loved it so much that she started looking at 
celebrity trees like Shirley MacLaine and this cu-
riosity evolved into a podcast. Denise’s idea was 
to combine murder and genealogy and have her 
good friend Zelda as her partner in crime. Although 
Zelda didn’t know much about genealogy or crime, 
she was up for the challenge and hasn’t looked 
back.

Murderous Roots is about diving into the crimes 
and family trees of notorious murderers. Cases like 
the Green River killer where they knew who the guy 
was but didn’t have enough evidence until the DNA 
technology advanced enough for them to link the 
killer. Or the story of serial killer Robert Lee Yates, 
Jr. in Spokane, WA (EP32) and how the hosts found another killer in his family tree. One thing 
genealogy websites like Ancestry has taught us is that there are no family secrets. Genealogy 
can help guide someone in finding matches to their DNA and know who’s related to whom. 

The hosts get their episode ideas by how easy it is for Denise to research their family tree. If they 
find a murder case that intrigues them, she will take the steps to find who is in the murderers 
family. She also has been following true crime for a long time and has a long list of serial killers 
that she’s interested in knowing their lineage. It’s all about connecting the dots to see what 
shape forms when all the dots are connected. They try to mix it up as far as how long ago the 
crime happened. Family members of the criminal have actually reached out to the hosts in re-
gards to the information they have shared on their show. “I remember saying okay cool as long 
as the people who committed the murders are already dead; that’s it…that’s all I want. You know 
I don’t want any calls from like Folsom State Prison or anything,” Zelda explains. Denise makes
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it clear that she makes every attempt to create an episode around someone who she knows 
doesn’t have the potential of getting out of prison. She elaborates, “So, for example, Durst 
who recently died, I wasn’t going to touch him with a ten foot pole until he was dead. I’ve been 
waiting to cover him. But that man scared the living bejesus out of me because he had a reach 
even when he was in jail.” Denise and Zelda feel that as long as they are respectful of the family, 
they shouldn’t have an issue covering someone’s family tree. On one episode (#5), they talked 
about the victim instead of the criminal. The murder case of Elizabeth Short, known as the Black 
Dahlia, is the oldest unsolved case in Los Angeles County even though Zelda has a pretty good 
idea as to who committed the crime. What fascinated her the most was the number of crimes 
that the Biltmore Hotel was the center of. 

Since starting their podcast almost two years ago, Denise and Zelda have become more in tune 
with each other when recording episodes. Their friendship prior to starting the podcast has 
helped with an easy transition into podcasting. The two met on Catholic Match and although 
Denise met her husband on the dating service, it’s more for meeting friends. “But it was like su-
per fun, you can make so many great friends because of these message boards, and I traveled 
a lot for work. I would post that I was going to be in Phoenix or Houston anybody want to get 
together. So I made friends through Catholic Match across the country,” Zelda says. And that is 
how she and Denise first came to know each other and eventually met in person. Denise adds, 
“Zelda is not shy; she says what she thinks. And she’s animated so I thought that would be a 
great person to have…so I thought well, she already kind of likes true crime, and she asked me 
some genealogy questions for help.” It’s been a podcasting match made in heaven.

As far as Zelda is concerned, she’s more interested in how the authorities find the criminal and 
how they connected the dots. She leaves the gory details about the horrific crimes to Denise. 
“For me it’s about setting the stage in presenting this like crazy wild information and about 
how interconnected we actually all are and how like how do people become mass murderers. 
There’s no way to predict it; like not from family, not from a head injury or a leading factor. There 
are tons of people that haven’t had a head injury and who had perfectly fine childhood homes. 
Something happened and they became these monsters,” explained Zelda. Denise will find in 
her family tree research that there was someone who committed a crime and/or murder in the 
person’s past. And the most shocking part for her is that this person in the family tree was the 
first serial killer. What’s also overwhelming for Denise in her research is all of the information that 

she was trying to relay in each episode. “At my 
house we subscribe to the Family Tree Maga-
zine and it was an interview with the produc-
ers and staff of the show Finding Your Roots 
with Henry Louis Gates, Jr. and they talked 
about how they make it interesting, and so I 
took those tips and applied it here and started 
thinking about what I saw on there that made 
it more interesting - oh it’s the stories - which 
I was sharing the stories but it’s like I don’t 
have to go through everything,” added De-
nise. Through this process, she has learned 
what information she can skip and leave on 
the cutting room floor.

For Denise and Zelda, Murderous Roots has 
evolved over the years, and they areZelda Uvarovna
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incorporating guests into their show format. 
They recently had genetic genealogist and host 
of Cut-off Genes Julie Dixon Jackson on their 
podcast (EP 33: Found in a Cave) to discuss 
the disappearance and murder of Joseph Hen-
ry Loveless, a prison escapee from 1916. They 
hope having guests on their show will freshen it 
up a little bit and get a different perspective on 
the topic and person they are covering. Another 
way their podcast has changed since starting, is 
not worrying about the length of the episodes. 
Denise explained, “I used to worry about the 
time on it, oh my gosh I don’t want to lose peo-
ple. I’ve loosened up on that partly because I’ve 
tightened up on the editing. My attitude is shift-
ed towards the content and that I’m specifically 
looking for stories.” 

Although Denise and Zelda dig deep into murder, mayhem, and gory details, the most rewarding 
part of Murderous Roots is the satisfaction of getting at the root of a murderers family tree. “I 
just find it intellectually stimulating and so much fun,” Denise quipped. Their one wish for wom-
en in podcasting is to get a bigger piece of the pie. They would like the big podcasting networks 
to put more faith in women podcasters because there is a lot of talent out there that isn’t being 
seen or heard. “I really love that as more women become podcasters, the more women get in-
spired to become podcasters. We are seeing this wonderful explosion in female creativity and 
communication and owning our own power,” Zelda said. “And some of it could be just because 
we’ve been told to sit down and shut up for so long and we finally have a medium where people 
cannot tell us to do that. We can say whatever we’re going to say and you don’t have to listen 
to it, but we can still say it,”she added.

The technology behind using DNA to solve murder cases has advanced over the years. “I’m kind 
of interested, as we move forward into this new world where there is no, there are no secrets 
and it’s very difficult to hide who we are. Will serial killers get caught quicker? Which would be 
fantastic because like statically we’ve got what 25 on the prowl at any given time,”  Zelda said. 
The hosts also want to make sure they are diverse in their topics and subjects. Denise added, 
“I’ve heard some complaints about true crime all they are only showing is the white perpetra-
tors. I want to spotlight the black victims; like the Green River Killer. Part of the reason I picked 
him was because a lot of his victims were black.” In their research of murder cases, it’s not only 
learning about the family of the murderer but what was happening in the United States during 
the crime. It’s both a history and genealogy lesson. And they love looking into people’s family 
trees whether it’s a family member or a famous murderer.

So if you’ve ever been curious how genealogy works or you want to find out whose part of your 
family tree, give Denise and Zelda a call. They’ll get to the root of it.

Denise Geelhart
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Podcast Struggle Bus
by Kim Eversole

What would you do if you weren’t scared? Skydive? Quit your job and move to Italy to write 
raunchy romance novels? Start a podcast? Jen, my podcast co-host, asked me this question, 
and I seem to have a different answer every time I think of it. 

The public sees teachers as societal robotic constructs devoid of the feelings and emotions 
they impart to their students. It is frowned upon if a teacher speaks through frustration, fear, 
anxiety, mental unwellness, or blanket uncertainty. I wanted to give teachers a place to tell their 
stories of how and why they took the educator path. And, I thought it would be a great idea to 
start a podcast at the high school where I work.

I did find a co-host who agreed to edit the podcasts. We published one podcast, which did very 
well in our school community. However, the artistic differences reared their curious little heads 
when I went for the gritty truth, and my host wanted the glittery truth. 

I wish I had empowered myself to produce the entire podcast by myself. I didn’t do the proper 
research, nor did I prepare, which was a learning curve. At that time, the thought of manipulating 
those neon voice waves into a coherent conversation was about as intimidating as losing all 
GPS capability. We recorded a few episodes, but my then co-host and I didn’t share the same 
vision, so the four unfinished podcasts are somewhere out there. 

I marinated and thought about the podcast industry, which is vague and seems to have few 
rules. I listen to education podcasts, but what I felt was missing was teachers telling their truth. 
I say ‘their truth’ because spewing best practice is not what teachers need or want right now. 
So, I decided to try again.

Let’s flashback to what seems like a million years ago when I quit personal training, became 
a teacher, and met Jen. She was my instant friend and mentor. She coached me with respect, 
humor, and patience. There has always been something special about our relationship and 
rapport. We are the funniest people we know, so why not contact her out of the blue to start a 
podcast? I knew that Jen would be the only person with whom I could do this. I needed a flexi-
ble partner with whom I could disagree, without us being assholes and taking things personally 
because there is no pouting in podcasting.

The world of education is strange. Our tag line is, “There wasn’t a class for that.” So that’s how 
our vision started. 

Ok, so Jen agreed. Now what? The following questions flitted around in my head like a hum-
mingbird off his ADHD meds. What is a podcast platform? Where do I record? How do I edit? 
What makes a good podcast? Are we even interesting enough for people to listen? How do I 
promote? Do I monetize? When can we get t-shirts? Will we have enough content? What is a 
track, and why do I need multiple ones? Who is our audience? Who isn’t our audience?
I’m the kind of person who lives in overwhelm. I’m not the take it one step at a time type of gal. 
It’s better to frontload all the potential catastrophes so that I can sit on the floor, flicking a light 
off and on, while listening to Madame Butterfly (Fatal Attraction reference). I had no idea
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about what equipment to use. So, I researched and bought a stand-up mic and a headset mic. 
The stand-up mic is still intimidating me with its presence and my inability to understand how to 
use it. The head mics are good for now, but we know we need to up our mic game. That situation 
is still in Scarlet Ohara mode because I’ll worry about that tomorrow. 

The issue of intro out and outro music led me into the music copyright rabbit hole. I wanted 
original music that was fun and represented our wit and sarcasm that listeners wouldn’t cringe 
every time they pressed play. I found Audio Jungle, and I did pay for a unique track that repre-
sented us in a quirky and catchy way. 

Jen and I discussed going rogue or scripting the podcast. However, scripting was out of the 
question since teaching is just one long improv performance each day. Instead, we share a 
Google Doc that we add to during the week. These are outline notes with links we can pull up as 
we record. Next, we had to figure out the content, which wasn’t as challenging as some other 
components of podcasting. Education is a broad topic: there’s always something to talk about. 
We knew we needed a dash of humor with a tablespoon of candor. We didn’t want to be super 
silly or depressing. The balance was and still is tricky. We always wonder if there were enough 
funny parts to offset the tirades and complaining. We are a hit or miss on that ratio sometimes, 
but we can now figure it out as we are recording. We’ve had days where we stop because it’s 
dull, depressing, or long-winded. 

We had to think about the type of podcast we didn’t want to be. We didn’t want to be advice-giv-
ers or holier than thou educators. We didn’t want to continue to repeat the toxically positive 

mantra that next year would 
be better. Just hang in there. 
Teaching is a calling. You are 
special even if the system is 
flawed, you are overworked, 
and parents hate you.

The reality is that whether you 
are a teacher or not, most 
people have had an experi-
ence with education on one 
side or the other. It’s been ta-
boo to complain as a teacher. 
It’s not a good look to relate 
the reality and harshness of 
the job. However, we didn’t 
want to ultimately tell the sys-

tem to fuck off. We didn’t want to be the podcast that hates everything about education. We 
are between the honeymoon and divorce stages. Let’s say we are in couples therapy trying to 
figure out what to do next. 

We needed to figure out who our listeners were. I hired Parasaur Studios and had Alec Cogg 
walk us through our podcast Avatar. He had us narrow down the one person who comes home 
and listens to Twisted Teachers. As odd as that sounds, it laid the foundation for us to create 
content geared for that one person who represented much of our current audience. 

In the beginning, Jen and I were super careful about not cussing. That evaporated quickly
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when a perverse comment or word would slip into our speech bubbles. Are we real in the pod-
cast? Do we sometimes cuss? Well, yes to both. We were both turned off by the incessant 
f-bombs being dropped like hail onto our heads in other podcasts. But we are two salty, grumpy, 
and weathered teachers who occasionally have potty mouths. We also didn’t want a drinking 
theme popular with many podcasts. I love those podcasts, and I enjoy them. We seldom par-
take on the show and maybe a bit more off the show. We didn’t want to make drinking the cure 
for stress, nor did we want to act as if we never had a cocktail or a glass of wine. 

So again, the balance is tricky here. 

We’ve tried to stay away from topics that would separate us from why we do the podcast. We’ve 
stayed away from many political hot education topics. But, lately, the banned books and
attempts at passing ridiculous mandates for teachers worldwide cannot be ignored. 

We both worry about getting in trouble, so we are cautious about giving away any of our specif-
ics. But, at this point, almost a year in, I’m losing that concern. I’m proud of our content, and if 
someone deems it a problem, I have a stronger podcast leg to stand on. 

So, we had content; now, we needed to record. 

My husband did the editing on the first few episodes. I needed to be a part of it so that the result 
was exactly what Jen and I wanted. So, I jumped into learning the audio/video editing process. 
He showed me how to use Mojavi, and this is where I started my fledgling editing. Finally, those 
neon waves were making sense. 

I knew that as an obsessive-compulsive, anal-retentive type-A drama queen, the editing pro-
cess power could be used for good or evil. The “Maleficent” power can throw you into a vortex 
of minutia, rendering you incapable of seeing the big picture. The Glenda Good Witch power 
leaves you with a curated final podcast that meets or exceeds the primary intention of the epi-
sode. 

There were weird echoes that I couldn’t get rid of when we started. At first, Jen and I sound-
ed like a porn hotline with all the heavy breathing into the mic. I learned that recording on two 
tracks is ideal so that I could cut out pauses, us talking over each other, and our unintelligible 
ramblings. I was obsessed with every lip smack, um, and throat clearing. I knew those distrac-
tions could take a listener out of the conversation. But I also found that the right pacing of our 
discussion was essential. Banter comes easy some days, but others, it’s like we are on some 
awkward first date where we say nothing, or we talk over each other, not hearing what the other 
has to say. 

We also had to find a time when our families and animals weren’t running around, making noise, 
and needing us. It seems that as soon as we started recording, everyone needed something. 
They were coming out of the woodwork like ravenous zombies. 

Then there were the internet issues where our internet would freeze, and our voices would be 
slow-motion robots, and our faces would be stuck in joker mode. So, I quickly learned where 
the best place in my house to record not only for internet issues but also to reduce feedback 
and room echoes. 

The next hurdle was understanding the download numbers. What is good? What is bad? 
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What is kind of good or kind of bad? Who was listening, and how could we get more listen-
ers? There is a continual connection between the download numbers and our psyches. A good 
download day/week results in a dopamine high whereas a low download streak has us ques-
tioning the value of our content, or in some cases, the value of us. It’s comparable to having a 
great first date from someone and then you never hear from them again. 

Podcasting is storytelling. 

It’s about making connections and being true to yourself as a host. It’s not sanitized and should 
be raw, gritty, and full of truth, even if that truth is hard to hear. I found a part of myself that had 
been gone for a while. I’ve rediscovered my creativity, humor, and passion. Our podcast will 
evolve, and so will we. It’s like teaching; if you reached one kid on whom you had a positive 
influence, then the day was worthwhile. 

If we can make someone laugh, think, fight for themselves, or be okay with thinking ‘those 
thoughts’, then we’ve done what the podcast was intended to do. So what would you do if you 
weren’t scared? 
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